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Abstract - With the new light in the Media and Entertainment sector, the world experience the formation and evolution 

of a newer set of parameters. Today popularity factors are dependent on not many numbers of factors. Rather, it is the 

number that decide what is to be accepted. Social media has given birth to a pattern of content; and hence, the Gen Z 

content creators. It took a decade for these content creators to become stars in their medium. On the contrary, widely 

celebrated actors like, John Wayne, Al Pacino or Jack Nicholson took years of dedication and hard work to reach the 

popularity so high. 

The thematic analysis of the widely popular content reveals an analogous prototype. A mere search on the Google 

platform of Top 10 (Ten) Stars on YouTube reveal some peculiar results. Each YouTube veterans on this list creates 

basic tutorial videos on imparting training of different games, beauty treatments and popular music. The volume of 

subscription to their channels judges the contest between them. The figures, ranging between 15 Million to 50 Million 

subscribers, yield them a rewarding monetary benefit from the platform. 

Through this paper, the sheer intention will be to study and understand the popularity matrix. Different habitual 

effects (e.g. binge watching), mutual interaction (e.g. sharing and recommending files) and subscribing to choices (e.g. 

web based portals, Netflix, Amazon Prime, etc.) shall be taken into consideration. In this content driven world, the 

paper will closely examine the form and the format. The audience engagement factors are meticulously thought off and 

executed at all times. The two-way process in building up the audience base finds importance in the successful 

generation of more eyeballs for the content. 
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I. POLITICS BEHIND THE NEW POPULAR 

The world is gradually experiencing new verticals with the 

flourishing Electronic and Digital Media. The basic 

language of communication shifts radically forming a 

completely new poetics. With availability of multiple 

options to the consumers, the medium has become just a 

conveyor of messages. The content of the message finds 

more importance than the medium itself, no matter how 

authentic the medium is. The authenticity of the content, 

both in terms of quality and quantity, defines the medium 

and its acceptability in the audience.  

The positioning of the sender and the receiver depends on 

several factors like the demography, geography and socio-

economy condition of the population in question. The 

traditional media has successfully penetrated into the lives 

and the fiddled with it in many ways. With the advent of 

the digital technologies, it is found that mere penetration of 

the medium into the smaller and weaker section of the 

nation has not been enough. The strength of the message, 

i.e., the content of the medium is the only component that 

attracts the nation‟s population.  

McLuhan explains by citing example of the electric light 

as the medium and different activities involving electric 

light as the „content‟, since these activities do not exist 

without the electric light. He further explains, “This fact 

merely underlines the point that „the medium is the 

message‟ because it is the medium that shapes and controls 

the scale and form of human association and action.”i 

Adorno and Horkheimer looks at the production of mass 

culture in the chapter, The Culture Industryii of their book. 

Another contemporary associate of the Frankfurt Schooliii, 

Walter Benjamin in his essay Work of Art in the age of 

Mechanical Reproductioniv concentrates on the subject of 

mass production of the bourgeoisie art. 

Bernstein and Woodward of the Washington Post shake 

the entire world in 70s with release of their book, All the 

President’s Men. The resultant effect of the investigative 

journalism by Bernstein and Woodward triggers trial 

against Nixon, who finally resigns to avoid impeachment. 

With broadcasting of television programme through radio 

frequency in 90s, the audience gradually chooses to take 

the onus of the content. Worldwide, the programming 

strategies are devised democratically for the audiences, by 
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the audiences and of the audiences. The subjects of 

audiences concern shifted from information to 

entertainment, thanks to the filmic content that had been 

alluring viewer‟s attention since a century. 

Year 2000 onwards, the global context and the content of 

the Media and the Entertainment sector have taken a drift 

from the sought cultural position and analogy. United 

States have a revenue generation of an approximate value 

of $1.00 trillion this year.v In addition, incorporation and 

acquisition of various industry giants gives a boost to the 

audience aggregation globally. From the second decade of 

this century, this unified audience share is picked by the 

digital media content. This New Media gives the audience 

a space to experience the narrative in the most 

participatory manner. 
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Figure 1. Revenue generated in United States in 2009, 

2013 and 2018. The y-axis scale shows the amount of 

revenue generation of digital and non-digital media. The x-

axis shows the timeline (i.e. years). 

II. FORMATION OF THE NEW POPULAR 

Institutions like Google LLC, Facebook Inc. and Twitter 

develop their platforms and markets simultaneously to 

gain an authority over their respective consumers. 

Independent consumers takes this as an opportunity to 

influence others with new formats and meaning. Newer 

platform and content has thus been formed with two main 

influencing factors – 

Booming Smartphone Industry – 

Apple Inc. brings to the world its amazing products in 

2007, driving popularity of the smartphones in the world 

population. Thereon, different multinational giants 

revolutionized the industry pattern and defined the 

consumption. Highly sophisticated products at competitive 

process pushes sales of the smartphone 12 times more than 

what it has been in 2007. The end user sales figure of 

smartphone globally for the year 2018 is expected to be 02 

billion, with a significant increase of 460 million units sold 

in 2017. 

LTE Networks and Frequency Bands - 

With content and hardware, the consumer demand for data 

usage has grown considerably over the last decade.  By 

2020, the world speculates 5 billion smartphone users (i.e., 

04 times of the present population of India) with 5G 

Connectivity that shall enable data traffic of more than 1 

Gigabyte per second. 

The blog-style web pages catering to news stories give the 

researchers a thorough understanding of the characteristics 

of content and its end users. From technology to business 

and entertainment to politics, the consumption of news 

content is evident globally. The content includes niche 

topics and current affairs in a fluent construe. The textual 

analysis is also very inductive, providing the receivers a 

universal understanding of the context. The governing 

content has a singular perspective with authoritative 

control over human emotions, context and facts. The 

uniformity of participation is evident while crafting and 

conveying items involving factual and entertainment 

matter. The click counts of receiver is done in a delicate 

way. The trafficking control records the performance of 

medium and suits its category on the basis of the reception. 
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Figure 2. Number of unique monthly visitors of the most 

popular blogs of the world. The y-axis scale denotes the 

number of unique IP address tracked (in million). The x-

axis shows the five leading web-blogs, catering to different 

audiences with specific genres of content. 

Since Bairdvi demonstrated the television, there has already 

been millions of patented inventions in the sector of audio 

visual broadcasting and communication all over the world 

popularizing the medium. The digital medium has taken a 

step up and becomes popular among the Generation Z 

audiences. Born in the era of internet, the Generation Z 

consumers possess the characteristic that is faster and 

sharper on content and context level. The media 

consumption occurs in more participatory fashion. 
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Media intrusion for the Generation Z consumers have also 

been remarkable. With the support of technology, the 

Generation Z consumers go gaga over platforms like 

Twitter (NYSE: TWTR; Founded on: March 21, 2006) and 

Instagram (Release: October 6, 2010). With more than 336 

million global users of Twitter, singer Katy Perry remains 

to the most followed individual with close to 108 million 

followers. Justin Bieber, Rihanna and Taylor Swift follows 

the list with more than 84 million followers each. The only 

exception on the list with numbers is Barack Obama, the 

ex-President of United States of America, with 103.2 

million followers. This “near-instant access channel to 

celebrities” service by Twitter has been gaining maximum 

popularity than Facebook in these new-age media 

consumers. 

Whereas, Facebook Inc. tops the rank with 2.2 billion 

monthly active users and YouTube on the second position 

with approximately 2 billion. The industry giants remains 

to capitalise on their strongholds with maximum 

mainstream appeal from the global participants. The 

allowance of constant presence and exchange of 

information has enabled the Generation Z consumers 

achieve a digital identification. The micro-blogging pattern 

on Twitter or „tweet‟, with a maximum limit of expressing 

the state of affairs in only 280 characters have also created 

a soft corner in these new set of consumers. 

YouTube, the biggest video platform available online has 

approximately 2 billion viewers. With mostly user-

generated audio visual materials, YouTube‟s fat database 

contains more than 5 billion videos shared with public. 

The fun fact is that more than 300 hours of video is 

uploaded every minute and 150 million hours of video 

being watched on YouTube every day. The content of 

these video consumption has gaming videos, educational 

videos and corporate communication videos that has found 

the light of the day with free-to-share portal. 
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Figure 3. Number of subscribers on Top 5 YouTube 

channels (as on 18th October, 2018). The x-axis shows the 

names of the channels. The y-axis denotes the number of 

subscribers in millions (data collected from youtube.com). 

Leaving apart the statistical figures emphasizing the 

flaunting of digital revolution across nations, it is also 

necessary to invest a quality research on the content. These 

content, on different platforms, give its audiences an 

understanding of the jargon free, radicle presentation of 

the factual reality and thought process. For elaboration, 

PewDiePie or the „idiot playing video games‟ on YouTube 

started his channel in early 2010. Then onwards, he had 

been sharing his commentary on different genres of video 

gaming, especially horror, in the most unconventional 

manner. The audiences enjoy his exuberant nature, his 

selection of themes and the comic relief that he 

purposelessly develops. PewDiePie also answers to the 

queries of his audience, mostly directly, thus connecting to 

his targets. In this manner, a two-way engaging process 

settles in, yielding a network that PewDiePie never even 

has thought off in 2010 when he started the channel while 

selling his digital art in front of a hot-dog stall. 

On the other hand, the world sees the influx of Netflix and 

Amazon Prime in the massive way. Contents like the 

Breaking Bad, Game of Thrones, Fargo, House of Cards 

and hundreds of other tele-visualised material have gained 

immense popularity in their respective parent platforms. 

Substantial analogy is identified by the researchers in the 

field of content analysis and presentation form of these 

programs to the world-wide audiences, specifically the 

millennials and Generation Z. The same trend has been 

seen on the contributing platforms, like YouTube recently. 

The music giant of India, T-Series, has used the content 

placement policies of YouTube to gain popularity in its 

audience. The resultant effect is something that is having 

radical implication on the statistics of subscription and 

viewership of T-Series channel. Seemingly, T-Series is to 

cross PewDiePie, the king of YouTube with highest 

grossing figures of subscription. Though it may seem 

ironic, titillating music from a pack of Punjabi young 

singers have successfully posed a threat to the „freak and 

idiot gamer‟.  

III. ECONOMICS OF THE NEW POPULAR 

In 2018, Netflix have ensured more than 1000 hours of 

original content for its viewers. For the execution of the 

same, they have vouched in 800 million US Dollar raising 

company‟s debt.vii With the obvious presence of more than 

10% of global population in the digital domain, the market 

volume is approaching towards approximately 12,000 

million US Dollar. The drive towards the formation of the 

new media ecosystem is thus inevitable. 

Furthermore, the M&E sectors of the nation also has 

shown eagerness in partnering in end-user penetration. 

With the CAGRviii of 23 percent, the major global and 

regional OTT platforms has successfully achieved beyond 

their imagination and expectation. With Hotstar paving the 
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way of OTT in India, the national and international players 

of the market gradually seeped in. Television episodes has 

been made available to its audiences, thus empowering 

audiences to view at will. Not only fiction content, viewers 

are enabled to watch their favourite sports or news 

programme on the go. 

With the steep rise in competitive factors, the subscription 

formats and plans has taken into consideration to attract 

more eyeballs. Netflix keeps the subscription rates at the 

higher side, but executes licensing of the best contents 

with long term benefits. This procurement strategy not 

only keeps their existing viewers, but also drags more 

audiences from the traditional media. 

On a national level, the OTT platforms already owned by 

the broadcasters are challenged by the production 

companies. SVF Entertainment Pvt. Limited launched 

Hoichoi, the second Bengali OTT platform with on 

demand streaming services of Bengali feature length 

fiction films. With time bound subscription and pay per 

view methods of revenue generation, this OTT platform 

has already found its way to success. ETV Bharat is soon 

to be launched in 13 different languages for the digital 

platform. The demand for viewable material in the 

vernacular language is met with this stance of the 

corporate leaders. 
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