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Abstract- Willingness to start own business and manage it with purpose to gain profit is called Entrepreneur intention. 

Entrepreneur intention is depends on individual’s personality traits. People with risk taking behavior and creative 

mind were more interested to do business instead of doing job. In order to explore personality traits and its impact on 

entrepreneur intention an empirical study was carried out on 115 college students. Factor analysis and multiple 

regression analysis were carried out on data. Study found five traits namely positive attitude, creativity, control, self-

efficiency and risk taking behavior that define student’s personality. And impact of these personality traits were also 

found on students’ entrepreneur intention. Study contributes to explore relationship between personality traits and 

entrepreneur intention. This knowledge helps to understand to understand students’ decision to pursue or not pursue 

entrepreneur as career.  
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I. INTRODUCTION  

Entrepreneurship is one of the important issues today 

around the world. Many underdeveloped and developing 

countries encourage entrepreneurial activities that 

contribute to sustainable economic, social and 

environmental growth. Government of India has also taken 

strong initiative in terms of ―Make in India‖ project to 

improve the entrepreneurial activities in country. Aim of 

this project is enhance the entrepreneurship sprite of 

country by making India a manufacturing hub (Aneja, 

2016). As a mixed economy India provide opportunity to 

both public sector and private sector partners for business 

activities. There is great role of entrepreneur business in 

economic development of country. Today country needs 

more entrepreneurs to enhance the production, improve 

employment level, increase per capita income and reduce 

poverty. All there can be achieve when people start 

business and have entrepreneurial intention.  

Entrepreneur intention has been defined in many ways. 

Such as Tariq, Arif and Kumar (2015) have explained that 

―The concept of Entrepreneurship represents the ability of 

a person to initiate and run the Business independently 

with willingness to bear any risk or loss associated with 

that business‖.  Meredith, Nelson and Neck (1996) defined 

entrepreneurs as people who have the ability to see and 

evaluate business opportunities; to gather the necessary 

resources to take advantage of them; and to initiate 

appropriate action to ensure success‖ .  

Governments imitative are important but people’s 

willingness is prerequisites for entrepreneurship. 

Entrepreneurship sprit is not common in all people. There 

are few people those willing to start their own business 

and have required characteristics to becomes entrepreneur. 

Individual characteristics or traits are important to define 

their intention to pursue entrepreneurship as career (Shane, 

Locke and Collins, 2012; Altinay et.al, 2012) . Individual 

must possess some important characteristics to become 

entrepreneur such as creativity, risk taking behavior and 

internal locus of control. People those are more risk takers, 

have internal locus of control are more intent to start their 

own business. In other words individual’s intention to start 

their own business and becomes entrepreneur is based on 

their individual traits. India as young country has large 

number of young people in terms of students that are in 

schools and colleges. At this stage after education their 

career direction defines the direction of countries’ 

economic activities. Today it is very important to know 

personality traits among students and how these 

personality traits influence their entrepreneur intention.  In 

order to find answer of these questions this study has 

conducted an empirical assessment of students’ personality 

traits and their entrepreneur intention.  

II. LITERATURE REVIEW  

There were many research that shows peoples intention to 

became entrepreneur were based on one and more 

motivation factors that encourage individual to starts their 

own business (Stefanovic, Prokic, and Rankovic,  2010; 

Barba‑Sanchez, and  Atienza‑Sahuquillo, 2011; Solesvik, 

2013). While motivation was important to become 

entrepreneur, many searchers including Shane, Locke and 

Collins, (2012) explained individual traits and 

characteristics were important determinants of 
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entrepreneurial intention among people.  Franke and 

Lüthje (2004) studied the difference in entrepreneur 

intention among two Germen speaking university and one 

leading management institute of US. Research shows that 

students of US were more intent to start their business. It 

was also found US students have higher willingness to 

take risks and internal locus of control that lead to more 

willing or indention to start their own business.   

Altinay et.al, (2012) also has found individual personality 

traits are one of the important determinants of business 

start-up intentions. Personality traits such as tolerance of 

ambiguity and risk taking propensity were found important 

factor that influence entrepreneur intention. Varghese and 

Hassan (2012) found people with higher positive 

perception towards entrepreneurship were also having 

positive perception towards internal factors such as 

confidence and creativity. Many researchers including 

Wang, Hinrichs and Milling, (2012) found that desire of 

independent and risk taking is the best predictor of self 

employment. Estay, Durrieu & Akhter (2013) found 

entrepreneurial intention and their business outcomes 

(success or fail) were based on personal traits of 

individual. Through empirical research they identify 

personal traits such as autonomy, achievement, control, 

creativity, and risk that define whether an individual start 

their own business and run business successfully.  Ghazali, 

Ibrahim and Zainol (2013) examined the determinants of 

graduate students’ perception towards entrepreneur 

intention and found  there were eight factors namely  

innovation and creativity, attitude and social skill, self-

management, desire to succeed, problem-solving skill, 

leadership skill, financial skill and marketing skill  that 

define students intention to become entrepreneur. Tariq, 

Arif and Kumar (2015) explained that risk taking was one 

of the most important characteristic of entrepreneur.  

Odumosu (2014) found that people those have marketing 

and networking skills were higher indention to start their 

own business. Through empirical study it was found that 

self efficiency in marketing and networking skill were 

predictor of entrepreneur intention. Lin & Si (2014) Found 

that entrepreneur intention was predicted through three 

factors namely need for power, institutional environment 

and self-efficacy of people. It was found that these factors 

related to intention of venture desirability and perceived 

venture feasibility. Miao (2015) found that risk propensity 

and proactive personality was two important predictor of 

entrepreneur intention. Study also found that self-

efficiency mediate the relationship between individual 

traits (emotional intelligence, risk propensity and proactive 

personality) and entrepreneur intention.  Thus personality 

traits were associated with entrepreneurship intention in 

previous literature. In order to define this relationship 

present study does an empirical assessment of entrepreneur 

intention   and personality traits of college students.  

Research objectives 

1. To study the entrepreneur intention among 

students based on gender. 

2. To identify personality traits of  college students  

3. To find the impact of personality traits on 

entrepreneur intention.   

III. RESEARCH METHODOLOGY  

This research focuses on personality traits of students and 

their intention to become entrepreneur. This empirical 

research used descriptive-cum-causal research design. 

Study explored the personality traits of college students 

and examines impact of students’ personality traits on their 

entrepreneur intention. In other words study attempts to 

find those personality traits of college students those are 

significant for intention to become entrepreneur.  

Sample  

Data has been collected from NCR region Gurugram. A 

total of 120 students from post-graduation degree college 

were randomly selected. The author defined the research 

purpose to students and distribute questionnaire. After that 

all felled questionnaire were collected by author and found 

115 total valid questionnaires. Total sample comprise 77 

male and 38 female students pursuing post graduation in 

MBA. There were found 95.8% response rate from 

students.  Data was analysis on SPSS 16.0.   

Instruments  

A self structured questionnaire was used for data 

collection. This questionnaire consist two parts. First part 

comprises demographic information and second part had 

questions that measures entrepreneur intention and 

personality traits of students.  All variables of personality 

traits were identified and selected through literature 

review. Response are collected on five point likert scale 

that range from 1=Strongly Disagree to 5=Strongly Agree. 

IV. ANALYSIS AND INTERPRETATION  

The first objective of this paper was to assess the 

entrepreneur intention among male and female students.  

For this independent t test was applied. Table 1 shows the 

group statistics. This table shows there were 77 male and 

38 female students. Entrepreneur intention mean of male 

was 4.1766 and female’s mean of intention of entrepreneur 

was 3.3474.  
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Source: Primary Data. 

 

Table 2 shows the result of independent sample t test. 

Mean score on entrepreneur intention of male 4.1766 that 

is higher that mean scare of entrepreneur intention of 

female 3.3474. This difference of mean scare is significant 

at t=5.310 at 113 degree of freedom.  

Table 2: Independent t test 

Source: Primary Data. 

 

The second objective of research is to find the 

entrepreneurs traits among students. For ths factor analysis 

has been applied on data. Table 3 shows the result of 

KMO and Bartlett’s test. This test is used to find the 

sample adequacy and because it is important know 

whether data is adequate for factor analysis. Result shows 

KMO value is 0.786 that is significant at 0.000. 

Table 3: KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .786 

Bartlett's Test of Sphericity Approx. Chi-Square 916.534 

Df 171 

Sig. .000 

Source: Primary Data. 

 

Factor analysis is applied on data using principle 

component method and varimax rotation. Table 4 shows 

the rotated component metric. In this table all variables of 

individual attributes as been grouped based on their factor 

loading. This table has shown only variables with factor 

loading more than 0.5 and variables with less than this 

loading has been excluded from the list. Total five factors 

were extracted from data

 

Table 4: Rotated Component Matrixa 

 Component 

 1 2 3 4 5 

ATT1  .747    

ATT2  .755    

ATT3  .714    

ATT4  .681    

ATT8     .679 

ATT9     .775 

ATT10     .521 

ATT13   .647   

ATT14   .713   

ATT16   .692   

Table 1: Group Statistics 

 Gen N Mean Std. Deviation Std. Error Mean 

intention MALE 77 4.1766 .77117 .08788 

FEMALE 38 3.3474 .82092 .13317 

  

F Sig. T df 

Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference   

intention Equal variances 

assumed 
.315 .576 5.310 113 .000 .82925 .15618 
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ATT17   .757   

ATT18    .665  

ATT19    .760  

ATT20    .701  

ATT21 .603     

ATT22 .682     

ATT23 .789     

ATT24 .700     

ATT25 .728     

Extraction Method: Principal Component Analysis.  

 Rotation Method: Varimax with Kaiser Normalization. 

Source: Primary Data. 

 

Table 5 shows the percentages of variance explained by 

each factor. There are total five factor are found through 

factor analysis namely positive attitude, creativity, control, 

self-efficiency and risk.  All these factors explained 

Overall 63.80 % variance in entrepreneur trait.

Table 5: % variance explained by each factor 

Serial no. Factors % of variance explained  Cumulative % 

1.  Positive attitude  15.777 15.777 

2.  Creativity  14.358 30.136 

3.  Control  12.506 42.641 

4.  Self-efficiency  11.803 54.444 

5.  Risk  9.357 63.801 

Source: Primary Data. 

The third objective of research was to find the impact of 

personality traits on entrepreneur intention of students. For 

this stepwise regression analysis has been carried out.  

Table 6 model summary table show that value of R square 

is .967 that means overall personality traits explained 96% 

variance in entrepreneur intention of students. This value 

shows strong regression model for predicting entrepreneur 

intention.  Also F value is significant at 0.000 and 

difference between R square and adjusted R square was 

minimum that reflect strong regression model.  

 

Table 6: Model Summary 

Model R R Square
b
 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change F Change df1 df2 Sig. F Change 

1 .983
a
 .967 .965 .74707 .967 637.056 5 110 .000 

a. Predictors: positiveattitude, risk, selfefficency, control, creativity     

Source: Primary Data. 

Table 7 shows that regression result was significant. The P 

value was less than 0.05 that means independent variable 

(personality traits) were significant to predict dependent 

variable (entrepreneur intention).  

 

Table 7: ANOVA
c,d

 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 1777.728 5 355.546 637.056 .000
a
 

Residual 61.392 110 .558   

Total 1839.120
b
 115    
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Source: Primary Data. 

The coefficient table 8 shows the regression coefficient. 

This table explained significant and non-significant factors 

that predict entrepreneur intention. This table shows at 

95% confidence level positive attitude(0.000) and risk 

taking behavior (0.024)  were both significant to predictors 

students’ entrepreneur intention but creativity(0.305), 

control (0.969)and self-efficiency (0.958) were found non-

significant in this regression model to predict entrepreneur 

intention.  

 

Table 8: Coefficient 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

 Creativity .140 .136 .141 1.031 .305 

Risk .275 .121 .283 2.282 .024 

Control -.005 .132 -.005 -.038 .969 

Self-efficiency -.007 .129 -.007 -.053 .958 

Positive attitude .555 .140 .575 3.960 .000 

a. Dependent Variable: intention     

b. Linear Regression through the Origin    

Source: Primary Data. 

This research used regression to find influence of 

personality traits on entrepreneur intention. In total five 

factors it was found only two factors were significant 

namely positive attitude and risk taking behavior and three 

other factors creativity, control and self-efficiency were 

insignificant to predict intention of students to become 

entrepreneur. 

V. FINDINGS AND DISCUSSIONS  

This research aims to find entrepreneur intention, 

personality traits and impact of personality traits on 

entrepreneur intention among college students. This 

research found three main findings. First of all there was 

found a significant difference of entrepreneur intention 

among male and female students. Male students were 

relatively more willing to start their own business and 

higher in entrepreneur intention as compare to female 

students. Second, this study found five personality traits 

among college students, namely creativity, risk, control, 

and self-efficiency and positive attitude. And third, this 

study explores that positive attitude and risk taking 

behavior were significant predictor of entrepreneur 

intention. This finding is consistent with previous research 

of Franke and Lüthje (2004) that people with higher risks 

taking behavior are more willing to do business. Many 

other studies including Tariq, Arif and Kumar (2015) also 

believe that risk taking behavior is one of the best 

predictor of entrepreneur intention. Finding also support 

the research of Wang, Hinrichs and Milling, (2012) that 

risk taking was important factor for self-employment 

among college students. Study found creativity, control 

and self-efficiency were insignificant to predict 

entrepreneur intention of college students this finding 

inconsistent with the previous research of Estay, Durrieu 

& Akhter (2013) and Lin & Si (2014) those considered 

creativity and control as important predictor of 

entrepreneur intention. Overall personality traits were 

found important determents of entrepreneur intention.   

VI. CONCLUSION AND SUGGESTION  

People’s intentions to start their own business and become 

entrepreneur are based on individual personality traits. It is 

because of difference in personality traits peoples are 

willing to pursue different profession. Those become 

entrepreneur are possess some important personality traits 

and knowledge of these personality traits is important to 

identify students those become entrepreneur. Overall this 

research contributes in knowledge of college student’s 

personality traits and their relations with entrepreneur 

intention.  

There is great need to explore the personality traits of 

young students. It will help to select different education 

courses for students and help to make structural changes in 

education and learning environment that helps to explore 

more favorable personality to entrepreneurship. There 

need to improve college learning environment through 

more practical knowledge and training that helps to create 

creativity, self-efficiency among students and positive 

attitude towards entrepreneurship.  Research need to study 

personality traits difference of male and female students 

while examine their entrepreneur intention.  Future 

research need to explore the gander based difference in 

personality traits and to find does entrepreneur intention of 

male and female are based on different personality traits. 
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