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Abstract - Production of cardamom is creating more number of employment opportunities. Cardamom export is not 

growing in expected level that means meet demand developed countries. If spices like cardamom and pepper 

production is increased in the expected level that contributes Indian economic development. More than 85% of the 

production of cardamom is used for domestic purposes. Producers of cardamom are not concentrated on export related 

business dealings but they simply sell to near intermediaries like wholesaler, commission agent and auction agents. The 

sample is 100 which are selected based on the convenience sampling from the major cultivation areas like  

Bodinayakanur, Kumily, Thekkady, Kumbum. It is found that there is lack of government interventions. Government 

has to take initiatives to reduce feasible organization to protect cardamom growers. Spices export management 

commission take initiatives to get maximum return to cardamom growers. 

Key words: lack of government intervention, untrained labours, lack of knowledge and so on. 

I. INTRODUCTION 

Indian spices always has enormous demand in European 

and American countries especially dried fruit, seed, root, 

bark, and vegetable substances that make special flavoring 

and coloring the food Indian spices has additional benefits 

like medicinal and herb cosmetics or perfume production 

etc. spices makes our food delicious and special aroma. 

Compare to other countries species, Indian products is 

costly but quality species. The major importers are the 

American, European, Japan, East Asian and Middle East 

countries. India has agriculture environment to produce all 

types of spices and exports spices to 120 countries. 

Every time spices export from India, small cardamom 

creates record, with consignment of 5680 tonnes value at 

Rs. 609.08 crores. It is more than 3% of the last financial 

year spices export. With high demand cardamom in India, 

production and marketing is a major problem of the 

growers. The cardamom growers faced many problems 

and challenges namely low price, transportation, lack of 

financial assistances, poor skilled labor and so on.  

Cardamom spices are having high demand, but there are 

problems which reduce productivity and export quantity. 

These types of spices are main element to increase our 

GDP and Gross National Income. India is a agricultural 

based country, but in recent days production of agricultural 

production does not improve in notable manner. Most 

populated country like India which sustains heavy 

competition in global economy is another challenging task.  

In this scenario cardamom spices having opportunities to 

earn maximum profit because it has enormous demand in 

many developed countries. Green cardamom is sold more 

than Rs.1000 per kilo gram. Export quality cardamom is 

sold more than Rs. 2000/- per kilo gram. The cardamom 

production is contributing overall growth Indian economy.  

Overall production of Cardamom in India 

 Cardamom (Small) Cardamom (large) Overall 

producti

on 

Irrigati

on Area 

producti

on 

Irrigati

on Area 

producti

on 

201

3-14 

69970 16000 26060 4465 

20465 

201

4-15 

69970 18000 26387 4850 

22850 

201

5-16 

70080 23890 26387 5315 

29205 

201

6-17 

69357 17990 26617 5570 

23560 

201

7-18 

69330 20640 26617 5430 

26070 

Tot

al 

 

96520  25630 

 

Source: Spice Board/statistics 

Importance of the study 

Production of cardamom is creating more number of 

employment opportunities. Cardamom export is not 
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growing in expected level that means meet demand 

developed countries. If spices like cardamom and pepper 

production is increased in the expected level that 

contributes Indian economic development. More than 85% 

of the production of cardamom is used for domestic 

purposes. Producers of cardamom are not concentrated on 

export related business dealings but they simply sell to 

near intermediaries like wholesaler, commission agent and 

auction agents. In this regard they can get prices of 

cardamom per kilo gram as Rs. 480 to Rs. 550. The actual 

market prices and its profit of cardamom are deserving 

intermediaries in the market.  

The cardamom producer is not aware of marketing 

strategies and reason behind do not get actual profit they 

can deserve it. The producer of cardamom is not get actual 

profit out of the market price. The intermediaries were 

swollen their maximum amount of profit. Government 

officials or spices trade control commission is not take 

initiative to protect producers‟ right to get maximum 

portion of the profit gaining the cardamom business. There 

is need of government or Nongovernmental organization 

to take initiative to reduce intermediaries‟ role and teach 

the cardamom growers to get maximum return of their 

products. Not only this but they practices traditional way 

of plantation it leads to low production, so government 

take initiatives to make research and development 

organization in cardamom production and teach farmers 

and cardamom growers how to plantation, nurturing in 

scientific method and improve the production. 

II. REVIEW OF LITERATURE 

Vijayabanu ed al. (2016) focuses on the livelihood and 

the occupational pattern of cardamom farmers in Munnar 

district. The livelihood of the people has been changed 

radically nowadays, due to globalization. The current 

study analyzes various perspectives of the livelihood of 

Cardamom farmers in Munnar because, the farmers who 

indulge in hill area cultivation have poor earnings, fund 

management, and suffer from seasonal problems. The data 

have been collected by the interview method from 75 

cardamom farmers is Munnar district. The simple random 

sampling method was followed by the researcher and the 

data was collected from them. The seventy five data 

collected from cardamom farmers of Munnar district have 

been analyzed by using SPSS software. Descriptive 

statistics, correlation and regression analysis were carried 

out. occupational pattern issues, livelihood issues, saving 

pattern; income pattern from the occupational issues 

accepts the livelihood in greater manner. The study will be 

an eye opener for the economist, government officials and 

social activist in enhancing the welfare measures of 

cardamom farmers1. 

Dr. K. Kumar and Saravana Kumar (2018) discuss the 

cultivation and marketing problems and issues. The 

sample is 50 which are selected based on the convenience 

sampling from the major cultivation areas like 

Bodinayakanur, Kumily, Thekkady, Kumbum. Farmers 

should be taught to identify and control insect-pest and 

disease incidence at an early controllable stage and they 

should be introduced to INM, IPM and IDM.  Farmers 

need to be trained in post harvest handling if produce, like 

sorting, grading and curing to avoid post-harvest losses2. 

Statement of the problem 

Most of agricultural products namely paddy, spices etc 

facing production and marketing related problems. 

Especially cardamom growers are having high demand in 

most developed countries. India is dominant country in 

cardamom production and export which means second 

largest producer of cardamom. There two important 

category of cardamom namely green cardamom, black 

cardamom and small cardamom. All these category of 

cardamom is essential to make their food with good color, 

special aroma and health related benefits also.  

Indian cardamom growers is encounters problems of 

production namely poor weather condition, lack of 

technical knowledge, lack of knowledge about fertilizer 

proportion and so on. They are not only facing production 

related problems but marketing related problem like low 

price, influence of intermediaries, lack of government 

intervention, and so on. Cardamom farmers are facing 

these kinds of problems. It is causing low level of 

productivity. The present study is an effort to analyses the 

problems and challenges faced by the cardamom growers 

in Tamil Nadu.  

Objectives of the study 

The following objectives are framed to attain desired 

results for the study 

1. To study the problems faced by farmers in the 

marketing of cardamom in Tamil Nadu. 

2. To know the socio economic status of cardamom 

growers 

3. To offer suitable suggestions to improve the 

productivity and marketing efficiency of the 

cardamom growers 

                                                             
1
 Vijayabanu ed al. (2016) “A Study of Marginal Cardamom Farmers 

Livelihood and Occupational Pattern in Munnar District” Indian Journal 

of Science and Technology, Vol 9(27), pp. (1-4). 
2
 Dr. K. Kumar and Saravana Kumar (2018) “A Study On Problems And 

Challenges Faced By The Cardamom Growers In Tamilnadu”, Review 

Of Research, Vol. 7(12), pp. 1-8.  
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III. RESEARCH METHODOLOGY 

The research design adopted in this study is descriptive by 

nature. The primary data were collected from the 

cardamom growers in Tamil Nadu using were well 

structure questionnaire. The collected primary data were 

used to coined significantly in the questions and drawn the 

attention of the growers with answers. Secondary data 

were collected from the spices board; spices research 

station at Tamilnadu and the related articles and sites.  The 

sample is 100 which are selected based on the convenience 

sampling from the major cultivation areas like  

Bodinayakanur.  

IV. ANALYSES AND 

INTERPRETATIONS 

Classification of the respondents based on their 

monthly Income 

 

 monthly Income No. of 

Respondents 

Percentage 

1.  Rs. 5001 to 8000 37 37% 

2.  Rs. 8001 to 

12000 
26 26% 

3.  Rs. 12001 to 

15000 
21 21% 

4.  More than Rs. 

15000 
16 16% 

 Total 100 100.0% 

Source: Primary Data 

The above table shows 37% of the respondents are earning 

of their monthly income of Rs. 5001 to 8000. 26% of the 

respondents are earning of their monthly income of Rs. 

8001 to 12000. 21% of the respondents are earning of their 

monthly income of Rs. 12001 to 15000. 16% of the 

respondents are earning of their monthly income of more 

than Rs. 15000.  

It is perceived that maximum 37% of the respondents are 

earning of their montly income of Rs. 5001 to 8000. 

One way ANOVA 

There is a significant difference between age of the respondents and their overall perception about problems faced by 

cardamom growers in Tamil Nadu 

 Mean S.D SS DF MS Statistical 

inference 

Lack of knowledge of fertilizer proportion       

Between Groups   21.608 4 5.402  

 

F = 2.803 

0.025<0.05 

Significant 

up to 18 years (16) 3.28 1.467    

19 - 25 years (28) 3.36 1.456    

26 - 35 years (24) 3.71 1.286    

36 - 45 years (22) 3.54 1.352    

above 46 years (10) 2.97 1.386    

Within Groups   953.824 95 1.927 

       

Untrained labour       

Between Groups   25.610 4 6.403  

 

F = 3.741 

0.005<0.05 

Significant 

 

up to 18 years (16) 3.35 1.327    

19 - 25 years (28) 3.87 1.188    

26 - 35 years (24) 3.65 1.371    

36 - 45 years (22) 3.59 1.315    

above 46 years (10) 3.10 1.465    

Within Groups   847.118 95 1.711 

       

Old traditional method of cultivation       

Between Groups   18.546 4 4.637  

 

F = 2.306 

0.057>0.05 

Not Significant 

up to 18 years (16) 3.18 1.475    

19 - 25 years (28) 3.65 1.393    

26 - 35 years (24) 3.53 1.408    

36 - 45 years (22) 3.45 1.431    

above 46 years (10) 3.05 1.395    

Within Groups   995.396 95 2.011 

       

Lack of marketing knowledge       

Between Groups   11.954 4 2.988  

 

F = 1.625 

up to 18 years (16) 3.04 1.381    

19 - 25 years (28) 3.51 1.272    
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26 - 35 years (24) 3.35 1.417    0.167>0.05 

Not Significant 36 - 45 years (22) 3.36 1.325    

above 46 years (10) 3.21 1.490    

Within Groups   910.246 95 1.839 

       

More number of intermediaries       

Between Groups   10.187 4 2.547  

 

F = 1.429 

0.223>0.05 

Not Significant 

up to 18 years (16) 3.09 1.556    

19 - 25 years (28) 3.29 1.270    

26 - 35 years (24) 3.51 1.227    

36 - 45 years (22) 3.45 1.359    

above 46 years (10) 3.33 1.364    

Within Groups   881.861 95 1.782 

       

Low rate to cardamom growers       

Between Groups   34.722 4 8.681  

 

F = 5.752 

0.000<0.05 

Significant 

up to 18 years (16) 3.37 1.460    

19 - 25 years (28) 3.73 1.228    

26 - 35 years (24) 3.87 1.064    

36 - 45 years (22) 3.62 1.181    

above 46 years (10) 2.90 1.353    

Within Groups   747.078 95 1.509 

       

Lack of government intervention        

Between Groups   18.661 4 4.665  

 

F = 2.556 

0.038<0.05 

Significant 

up to 18 years (16) 3.04 1.507    

19 - 25 years (28) 3.51 1.351    

26 - 35 years (24) 3.55 1.187    

36 - 45 years (22) 3.45 1.365    

above 46 years (10) 3.10 1.483    

Within Groups   903.537 95 1.825 

       

Overall perception about problems of 

cardamom growers 

      

Between Groups   3912.479 4 978.120  

 

F = 10.438 

0.000<0.05 

Significant 

up to 18 years (16) 59.7564 11.70435    

19 - 25 years (28) 65.2534 9.91677    

26 - 35 years (24) 66.8740 8.15134    

36 - 45 years (22) 65.5455 9.47390    

above 46 years (10) 58.8462 9.49110    

Within Groups   46386.329 95 93.710 

       

 

V. RESEARCH HYPOTHESIS 

There is a significant difference between age of the 

respondents and their overall perception about problems 

faced by the cardamom growers.  

Null hypothesis 

There is no significant difference between age of the 

respondents and their overall perception about problems 

faced by the cardamom growers. 

Statistical tools 

One way ANOVA „F‟ test was used for the above table 

 

 

Findings  

The above table reveals that There is significant difference 

between age of the respondents and their overall 

perception about problems faced by the cardamom 

growers. Hence, the calculated value less than table value 

(P<0.05). So the research hypothesis is accepted and the 

null hypothesis is rejected. 

VI. FINDINGS OF THE STUDY 

 74% of the respondents agree that lack of government 

intervention to reduce market intermediaries in 

cardamom trade. 

 63% of the respondents agree that they lack marketing 

strategy to get maximum rate of cardamom business. 
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 59% of the respondents agree that they have problem 

untrained labors 

 62% of the respondents agree that they lack 

knowledge of fertilizer proportion of usage 

 71% of the respondents agree that they do not get 

actual price of the cardamom 

 61% of the respondents agree that they have problem 

for getting loan from bank 

 80% of the respondents agree that they do not have 

proper transport facilities 

VII. SUGGESTIONS OF THE STUDY 

 It is found that there is lack of government 

interventions. Government has to take initiatives to 

reduce feasible organization to protect cardamom 

growers.  

 Spices export management commission take 

initiatives to get maximum return to cardamom 

growers. 

 In order to reduce cost of cultivation as well as to 

increase production mechanization of farming 

operations where ever possible must be adopted.  

 Pitting, fertigation and synchronized application of 

pesticides and fertilizers, which are compatible, 

proved to be good for such area.  

 There is over usage of fertilizers and pesticides by 

spices cultivators on the presumption that it will 

increase productivity. This notion is wrong and the 

cultivators must be educated to practice modern 

practices like IPM and INM.  

 Lead banks in important cultivating districts should 

arrange contact programmes between farmers and 

branch managers and farmers must be given 

opportunities to air their grievances regarding loan 

repayment and if needed steps should be taken to 

reschedule repayments and curtail interest burden with 

the help of Government authorities.  

 Growers must be educated about the harm involved in 

borrowing from non-institutional agencies like money 

lenders.  

VIII. CONCLUSION 

Most of agricultural products namely paddy, spices etc 

facing production and marketing related problems. 

Especially cardamom growers are having high demand in 

most developed countries. India is dominant country in 

cardamom production and export which means second 

largest producer of cardamom. They are not only facing 

production related problems but marketing related problem 

like low price, influence of intermediaries, lack of 

government intervention, and so on. Cardamom farmers 

are facing these kinds of problems. It is causing low level 

of productivity. 
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