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ABSTRACT -  Youngsters are major part of our population and it is one of the strength for our economy. Young 

entrepreneurs and start-ups are now   the backbone of our economy. We can see the growth of start-ups in agriculture, 

food processing, renewable energy, technology  and in tourism sector. Young entrepreneurs are facing so many 

problems and parallel to this, our Government has formulated more policies for them. Entrepreneurship is one of the 

solutions for unemployment among youngsters. Government funds and young minds if effectively utilised can make 

positive changes in our country. The paper discusses about   the problems faced by young entrepreneurs, their 

awareness about Government policies, and nature of youngster’s start-ups. 
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I. INTRODUCTION 

India has the fastest growing start-up ecosystem in the 

world. Start-ups are powerhouses in a developing country 

like India. Innovative ideas for start-ups mainly come from 

the minds of youngsters. Young entrepreneurs are making 

changes in Indian economy. The Indian population under 

the age group of 15-29, comprises 27.5% of total 

population and  gives a favourable demographic profile ( 

Annual report of Ministry of Youth Affairs and Sports 

2016). “Youth” is defined by UNESCO –„best understood 

as a period of transition from the dependence on childhood 

to adulthoods independence and awareness of our 

independence as a member of a community‟ (A.K Dubey -

2017). Entrepreneur is an innovator .He   introduces 

something new into the economy, a new method of 

production or a new product (B.S. Rathore, J.S Salini -

2001).Young entrepreneurs dominate the start-up space 

with 73% founders in the age less than 36 years 

(NASSCOM Start-up Report 2017). Indian youngsters have 

interest in entrepreneurship and they are digitally literate 

and have technical knowledge. Entrepreneurship is like a 

journey. In this journey, they can make positive impact on 

society by understanding the social problems, their 

situations, and become a helping hand for them. 

Government and NGO s are giving importance for growth 

of start-ups, but they are struggling with some problems. 

Because of some problems the number of failed start-ups 

has been increasing. So understanding their problems and 

finding solution for them is important. If the problems are 

correctly identified, Government can find an apt solution 

for them. Young entrepreneur‟s behaviour, natures of their 

venture, their needs are required to be analysed for 

understanding and developing start-up ecosystem in India. 

Awareness about the new programmes is important for its 

success. In this study, awareness of young entrepreneurs 

about some Government programmes was measured.  

NEED AND SIGNIFICANCE OF THE STUDY 

Development of entrepreneurship among youth is a matter 

of priority. It can make changes in the global level. Now the 

Government, NGO‟s, Universities have identified the 

importance of entrepreneurship and are preparing plans, 

programmes for the growth of potential entrepreneurs. 

Indian start-up ecosystem is in good condition with 

favourable ecosystem, policies, funds, technology, market 

etc .Government programmes like Start-up India, Stand up 

India, Make in India and other entrepreneurship promoting 

programmes are in its full bloom. We need ventures with 

great ideas and it comes from younger minds. Youngsters 

are the main source of innovative ideas. There is a need for 

creating a fully equipped start-up ecosystem where, it is 

easy to create new, innovative start-ups. Developed 

countries give importance to young entrepreneurs because 

unemployed youth is increasing.  (M.Dash,K.Kaur,2012). If 

the entrepreneurial programmes are prepared after 

understanding the behaviour of young entrepreneurs and 

after discussing their problems and measure their awareness 
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in Government programmes, it will be beneficial for 

making a better impact on youngsters. If an efficient start-

up ecosystem is developed, unemployment problem can be 

considerably reduced. Awareness of targeted people is 

necessary for the success of any programme. Here, the 

study focuses on the awareness of youngsters about 

important programmes. 

STATEMENT OF THE PROBLEM 

Youngsters are the valuable resource of  India. Effective 

use of this human resource is essential for the development 

of our economy. Here, the unemployment rate of 

youngsters is high. According to All India Council of 

Technical Education, around 60% of Eight Lakh engineers 

passing out every year remain unemployed. We have a 

comparatively good start-up ecosystem for supporting 

innovators, which includes Government policies, awareness 

programmes, financial support, investors, marketing 

assistance etc. But still majority of youngsters are job 

seekers. In a study made by IBM-Institute of business value 

found that 90% of Indian start-ups fail within its first 5 

years. Government and related agencies are preparing so 

many programmes for entrepreneurs and spending huge 

fund for creating an entrepreneur friendly environment. But 

the benefits have not reached   the targeted people. Majority 

of the programmes are prepared without analysing the 

nature of start-ups of young entrepreneurs and studying 

their problems. Most of the policies are formulated without 

considering the likes and dislikes of entrepreneurs in 

different areas. Because of this reason,  entrepreneurs are 

not showing interest in Government programmes and the 

failure rate of start-ups are also increasing.  

SCOPE OF THE STUDY 

The relevance of the topic is high in this present era, as the  

result of this study can be a guiding light for the 

Government to prepare and implement new policies and 

programmes for young entrepreneurs. We are facing a 

serious problem of unemployment among   young people 

and it is possible to solve this problem by supporting young 

entrepreneurs ( Sobeková Majková, M., Solík, J., Sipko, J. 

2014) .Entrepreneurship is a skill and which is not 

artificially created, but we can polish the skills of youth in 

entrepreneurship. Creating high performance entrepreneurs 

is our aim. Promotion of young entrepreneurship will 

quicken the speed of economic development. Youth can use 

their skills and through this solve the unemployment 

problems(M.Dash,K.Kaur.2012). Most of the developed 

countries face the risk of aging workforce. It is estimated 

that by the year 2020, the population of India would have a 

median age of 28 years only        (Annual report of Ministry 

of Youth Affairs and Sports,2017). It is essential to use this 

resource by providing education, skills and other support. 

The study is limited to a group of young entrepreneurs who 

are engaged in start-ups. 

OBJECTIVES 

Following   are the objectives of the study:- 

 To find out the problems faced by young 

entrepreneurs 

 To analyse the awareness of  young entrepreneurs 

about Government schemes for Start-ups 

 To identify the type of start-ups of young 

entrepreneurs 

METHODOLOGY 

 A total of 40 young entrepreneurs who had exhibited their 

products/services in YES (Young Entrepreneurs Summit) 

conducted by KSIDC( Kerala State Industrial Development 

Corporation) in  September 2017, Errnakulam, 

Kerala.Primary data was collected through structured 

questionnaire distributed to them. The data obtained was 

analysed using   percentage, Henry Garrett ranking method 

and One sample t test. 

II. REVIEW OF LITERATURE 

Dash, M., Kaur , K. (2012) made a study to find out the 

factors which promoted  young entrepreneurs to start their 

own venture and to find out the constraints for running a 

business and to assess the performance of young 

entrepreneurs in Orissa. Respondents said that they selected 

entrepreneurship as their career because they need to be 

independent. Entrepreneurs face problems like tough 

procedures for getting assistance from Government, excess 

formalities for getting loans and other facilities, high 

interest rate for loans, and problems related to tax rates, 

trade policy, subsidy policy etc. They concluded that, if 

proper knowledge and training is provided to youngsters it 

will give positive results. 

Sobekova Majkova,M., Solik, J., Sipko, J.(2014) studied 

about the problems related to obtaining finance. One of the 

reasons for not getting bank loan is because of small size of 

the concern. The biggest barrier for young entrepreneurs 

were lack of starting capital, lack of experience, financial 

support, and corruption. They found that education level 

and size of capital for starting business were related. 

Educated people can get more source of finance. Potential 

entrepreneurs said that mentoring is important than 

financial resources. Lack of financial resources, lack of 

experience, knowledge and professional contacts were other 

barriers for young entrepreneurs. 

Majkova ,M., Kljucnikou,A. (2017) made a comparison 

of specific character traits between potential young 

entrepreneurs and other young people. It was found that 

potential young entrepreneurs are more creative, willing to 

take risk, confident in problem solving. They analysed three 

character traits, ability to accept and face the risk, 

creativity, new ideas, and ability to solve a complex task. It 

was proved that everyone   does not have the potential to 
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become an entrepreneur because their character traits are 

different.  

III. ANALYSIS AND INTERPRETATION 

The data collected were analysed using percentage, Henry 

Garrett ranking method, One sample t test. The variables 

like turnover, location, category of venture, stage of 

venture, channels used to engage with customers, 

awareness in programmes etc. were used for the analysis of 

survey results. 

CHANNELS USED TO ENGAGE WITH 

CUSTOMERS 

Success of every business depends on communication with 

its customers. Entrepreneurs use many channels for 

communicating with their customers. The data collected 

were analysed using Henry Garrett ranking method by 

giving ranks on factors by using Garret table. After 

analysing Table No.1, it was clear that start-ups deal with 

customers mainly by conducting events and through phone. 

Face book and company websites were also used. They 

depend less for email, twitter, word of mouth. Survey 

results are given in Table 1. 

Table No.1 Channels used to engage with customers 

Factor 

number 

Channels Rank 

F1 Email 8 

F2 Direct marketing 5 

F3 Twitter 7 

F4 Face book 4 

F5 Company website 3 

F6 Word of mouth 6 

F7 Events 1 

F8 Phone 2 

Source: Primary data 

PROBLEMS FACED BY ENTREPRENEURS 

While running a start-up, entrepreneurs are facing so many 

problems. The collected data were analysed using Henry 

Garrett ranking method. The analysis revealed that financial 

problems are the major problem they   faced followed by 

problems relating to marketing, procurement of raw 

materials, and tough entry into the market. Negative attitude 

of the society and lack of proper guidance were not a major 

problem. Survey results are given in Table 2. 

Table No: 2 Problems faced by Entrepreneurs 

Factor 

No. 

Problems faced Rank 

F1 Financial problems 1 

F2 Marketing problems 2 

F3 Investment in land, building, machinery 6 

F4 Lack of skilled labour 7 

F5 Negative attitude of society 10 

F6 Tough entry into the market 4 

F7 Lack of proper guidance 9 

F8 Lack of latest technology 8 

F9 Procurement of raw materials 3 

F10 Rules and regulations in licensing 5 

Source : Primary data 

SOURCE OF FUNDS 

Entrepreneurs prefer Government grants, angel investors, 

friends and family for their funding needs. Majority of the 

entrepreneurs didn‟t depend on local money lenders. It‟s a 

good sign of their awareness in financial matters. 30.7% of 

respondents use Government grants, 23.9% of respondents 

depend on angel investors, 21.6% of respondents got fund 

from their friends and family and 5.7% of  the  

entrepreneurs use funds from local money lenders. Only 

18.2% of respondents take business loans from financial 

institutions. Because of high interest rate, lack of collateral 

security, too many formalities discourages entrepreneurs to 

take loans from financial institutions. Survey results are 

given in Table 3. 

Table No. 3 Source of funds 

Source of funds Responses  

N Percent 

 

Government grants  27 30.7%  

Angel investors  21 23.9%  

Friends/Family  19 21.6%  

Local moneylenders  
5 5.7%  

Business loans from 

financial institutions 

16 18.2%  

Total 
88 100.0%  

Source: Primary data 

FEATURES OF VENTURES OF  YOUNG 

ENTREPRENEURS  

Majority (26.1%) of ventures were working with the help of 

an incubation centre. It means, the facilities provided by 

incubation centres are attracting   young entrepreneurs. 21% 

of ventures are running on partnership basis and 12.6% of 

ventures have sole owner. 6.7% ventures are independent 

ventures. Most of the ventures were in manufacturing sector 

(21.8%) and only 11.8% of ventures were in service sector. 

Survey results are given in Table 4. 

Table No: 4  Features of Ventures of  Young 

Entrepreneurs 

                   Features Responses  

N Percent 

 

Independent venture 8 6.7%  

Partnership venture 25 21.0%  

Sole owner venture 15 12.6%  

Manufacturing venture 26 21.8%  
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Service based venture 14 11.8%  

 Venture which depends on 

incubation centre 

31 26.1%  

Total 119 100.0%  

Source: Primary data 

OPINION ABOUT GOVERNMENT SUPPORT                                             

Majority (50%) of   the   respondents were satisfied with 

Government support provided for young entrepreneurs. 

Only 15%   of   youngsters said that they were highly 

satisfied with Government support. 7.5% of them were not 

satisfied with Government services given to entrepreneurs. 

Survey results are given in Table 5.              

Table No. 5 Opinion about Government support 

Level of Satisfaction  N Percent 

 

Highly satisfied 6 15.0 

Satisfied 20 50.0 

Not satisfied 3 7.5 

Neutral 11 27.5 

Total 40 100.0 

    

Source: Primary data 

BENEFICIARIES OF VARIOUS GOVERNMENT 

PROGRAMMES 

Government of   India provides so many programmes for 

attracting and helping young entrepreneurs. Number of 

programmes is not important, but the benefits   from   the      

programmes   are important. Here,   most of the respondents 

were beneficiaries of Start-up India (44.9%) and MUDRA 

scheme (36.7%).12.2 % entrepreneurs are beneficiaries of 

PMYUVA. There were only 4.1% respondents who got 

benefits from ASPIRE and 2% respondents depends on 

TREAD. Survey results are given in Table 6. 

Table No: 6 Beneficiaries of   various Government 

Programmes 

 

Govt. programmes 

Responses 

N Percent 

 

Benefit from MUDRA 18 36.7% 

Benefit from PMYUVA 6 12.2% 

Benefit from STARTUP INDIA 
22 44.9% 

Benefit from ASPIRE 2 4.1% 

Benefit from TREAD 1 2.0% 

Total 

49 100.0% 

Source: Primary data 

Reason for Choosing Entrepreneurship 

Entrepreneurs always make decisions based on his 

preferences and knowledge. With respect to reasons for 

choosing entrepreneurship, 27.5% of young entrepreneurs 

took entrepreneurship as there is freedom to take decisions 

followed by 20.9% who opined that there are opportunities 

for growth and want to serve society. 16.5% youngsters see 

an opportunity for creative work in entrepreneurship 

followed by 14.3% respondents who opined that they like 

to be a job creator. 20.9%   of young entrepreneurs want to 

serve society. Survey results are given in Table 7. 

Table No: 7 Reason for choosing entrepreneurship 

Reason for choosing 

entrepreneurship 

Responses 

N Percent 

 

There is freedom to take-decisions 25 27.5% 

There is opportunities to grow 19 20.9% 

Want to be a job creator 13 14.3% 

Want to serve society 19 20.9% 

There is opportunity for- creative 

work 

15 16.5% 

Total 91 100.0% 

                                                     Source: Primary data 

REASON FOR PREFERRING IT FIELD 

Recently, the number of start-ups which is based on IT field 

is increasing. The reason for preferring IT field in the case 

of respondents were- 50% find wide opportunities in front 

of them followed by 17.9%  who prefer  low initial 

investment.14.3% selected this field because of wide area 

of operation. 10.7% of respondents opined that they need 

only less manpower if they prefer IT field. Only 7.1% 

respondents said that they face less competition when 

compared with   other fields.  Survey results are given in 

Table 8. 

Table No: 8 Reason for preferring IT field 

 

Reasons for preferring IT field 

Responses 

N Percent 

 

IT field need low initial investment 5 17.9% 

IT field need less manpower 3 10.7% 

IT field has wide opportunities 14 50.0% 

IT field has wide area of operation 4 14.3% 

IT field face less competition 2 7.1% 

Total 28 100.0% 

Source: Primary data 

AWARENESS ABOUT GOVERNMENT 

PROGRAMMES 

Government introduced so many schemes and policies 

which focus on young entrepreneurs. Support from 

Government bodies and other institutions are needed for 
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developing an entrepreneurial ecosystem in our country. 

Awareness level   of the entrepreneurs about Government 

programmes were measured in 3-point scale as unaware, 

partly aware, fully aware which was assigned weights of 

1,2 and 3 respectively. The   mean of less than 2 shows that   

respondents have only below average awareness about that 

particular scheme. Here all schemes got weighted mean 

below 2. It means the respondents have below average 

knowledge in Government Schemes like Start up India, 

MUDRA scheme, PM-YUVA, ASPIRE, TREAD, Make in 

India. This implies that awareness programmes about   

Government   Schemes is a need of the hour. Survey results 

are given in Table 9. 

Table No. 9 Awareness about Government Programmes 

 

     Govt. Programmes 

N Mean Standard 

Deviation 

Awareness in Start up India 
40 1.83 .958 

Awareness in MUDRA 

scheme 

40 1.78 .862 

Awareness in PMYUVA 
40 1.98 .660 

Awareness in ASPIRE 40 1.80 .516 

Awareness in TREAD 40 1.88 .404 

Awareness in Make In India 
40 1.68 .917 

Source: Primary data 

EXTERNAL SUPPORT 

Support from external entities is needed for the growth of a 

venture. They play an important role in the development of 

powerful entrepreneurial ecosystem. Here the support is 

rated in 5-point scale like excellent, good, average, poor, 

very poor which was assigned weights of 5,4,3,2 and 1 

respectively. The   mean value above 3 shows above 

average support and below 3 shows below average support 

from external entities. The analysis revealed that all the 

entities provide below average support to young 

entrepreneurs. Survey results are given  in Table no.10. 

Table No: 10  Support from external entities 

     Entities N Mean 

Support from Government 40 2.0000 

Support from financial institutions 40 2.3500 

Support from incubation centres 40 2.2500 

Support from industries 40 2.9500 

   

Support from DIC 40 2.1750 

Source: Primary data 

IV. FINDINGS 

 Effective communication between customer and 

entrepreneur is essential for successful running of a 

venture. Medium of communication plays an 

important role in effective communication. Young 

entrepreneurs are using events and phone calls for 

communicating with customers. It means the events 

conducted by organisations are beneficial for the 

development of young entrepreneurs. 

 Finance is the main problem faced by the young 

entrepreneurs. Other serious problems faced by 

them were, marketing of goods and services and   

procurement of raw materials. The problem of 

negative attitude of society has not created problem 

for the entrepreneurs.  

 Only some entrepreneurs selected local money 

lenders for their financial needs. It is a good sign 

that, others are ready to choose other new sources 

of finance like Government grants, angel investors 

etc. 

 Most of  the entrepreneurs depend on   Government 

grants. New policies and programmes from the part 

of Government are accepted by the entrepreneurs. 

Finance from Financial institutions are not 

attractive for entrepreneurs because of high interest 

rate and   lack of collateral security. 

 Most of the entrepreneurs chose angel investors for 

funding. It is because they are aware about such 

new sources of finance.  

 Majority of the ventures run by young 

entrepreneurs depends on incubation centres. It 

shows that the young entrepreneurs are attracted to 

incubation centres. If the facilities and access to 

incubation centres are easily available, it will 

stimulate the growth of start-ups. 

 Most of the ventures are working in manufacturing 

sector. Few ventures are in the service sector. 

Young entrepreneurs have not identified the growth 

opportunities in service sector. Here, more 

concentration is needed from the part of promoting 

agencies.  

 Majority of the   respondents were satisfied with the 

support from Government agencies for the 

entrepreneurs. Still, the efforts of Government 

agencies are to be improved. 

 Most of the entrepreneurs are beneficiaries of Start-

up India and some of the entrepreneurs are 

beneficiary of   MUDRA scheme. ASPIRE, 

TREAD   schemes have not reached   the needy 

entrepreneurs. They are not aware about many of 

the Government programmes. 

 Majority of the young entrepreneurs took 

entrepreneurship because they need freedom to take 

decisions .Some of   the entrepreneurs said that they 

have more opportunities to grow in 

entrepreneurship and some respondents wanted to 

serve the society. 

 Majority of the entrepreneurs prefer IT field 

because they can see the wide opportunities in this 

field. 
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 Young entrepreneurs have only below average 

awareness in Government schemes like Start-up 

India, MUDRA, PM-YUVA, ASPIRE, TREAD, 

Make in India etc. 

 Government institutions, incubation centres, 

industries, District Industries Centres provide below 

average support to young entrepreneurs.  

V. SUGGESTIONS 

 Marketing assistance from the part of promoting 

agencies are the needs of   entrepreneurs. It will 

provide a platform to entrepreneurs to showcase their 

ideas, products or services before public, industrialists, 

and investors. 

 Initiative from the part of District Industries Centres, 

Government agencies are needed for participation in 

international exhibitions, events, contests for young 

entrepreneurs. Up-to-date information is to be provided 

to entrepreneurs, and assist them to fulfil the 

formalities for participating in international expos. 

 Up to date information shall be given   about new 

Government schemes, facilities for entrepreneurs 

through application, social media, and seminars. 

 For managing the problem of raw materials, raw 

materials shall be   arranged at subsidised rate and loan 

shall be arranged specifically for raw materials from 

financial institutions. 

 Provide opportunity for young entrepreneurs in every 

initiative of Government. They can solve the problems 

faced by society through an innovative way. 

 Young entrepreneurs mainly depend on events for 

promoting their start-ups. So the entry fee for events 

arranged for start-ups must be fixed low, make the 

formalities simple, and conduct more events, expos 

with any of the programmes of Government for helping 

entrepreneurs. It will also attract investors. 

 Introduction of various types of schemes by the   

Government will not make any change in our start-up 

ecosystem. The programmes need to be highlighted 

among the aspiring entrepreneurs. For this purpose, 

awareness programmes, seminars, conferences etc shall 

be conducted in colleges, schools and for the public.  

VI. CONCLUSION 

Young entrepreneurs are aware about new sources of 

finance, updated technologies, and facilities in their start-up 

ecosystem. But they are not fully aware about the 

Government policies for entrepreneurs .Schemes which has 

more publicity will reach into entrepreneurs. Young 

entrepreneurs are facing so many challenges for running a 

venture, like financial problems , marketing, problems, 

problems related with procurement of raw materials etc. 

Only few entrepreneurs depended local money lenders for 

finance and others are ready to change their preference. So 

new and innovative sources of finance will definitely  

reduce inadequacy of funds. Young entrepreneurs did not 

get full benefits from entrepreneurship promotion agencies 

and other Government agencies. But Government, 

Incubation centres, District Industries Centres are providing 

so many services and facilities for young entrepreneurs. But 

they were not reached into the targeted people. If   problems 

faced by them are solved, more and more potential 

entrepreneurs will enter into this field. It will speed up the 

economic growth and reduce the unemployment problem in 

India. Ensuring effectiveness in the functioning of 

incubation centres will truly bring about the needed changes 

in the start-up ecosystem in India.  
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