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Abstract - Entrepreneurial iculture tihas tibeen tian tiarea tiof tiworth tiinvestigation tiin timanagement 

tiresearch tifor timany tiyears tisince tithe tigrowth tiin titechnology-based tibusiness tiventures. In tithe ticontext 

tiof tibusinesses, tientrepreneurial ticulture timay tibe tidescribed ias tiattitudes, tivalues, tiskills, tiand tipower tiof 

tia tigroup tior tiindividual tiworking tiin tian tiorganization tithat tiis ticharacterized tiby tirisk. The tiprime 

tipurpose tiof tithis tistudy tiis to tiexamine tithe tieffect tiof tiopenness tto tichange tiand tiself-efficacy tion 

tientrepreneurial ticulture tiwith tithe timediating tirole tiof ticreativity. We tihave tiused tiinnovative ticulture as 

ta tisubstitute tto timeasure tithe tientrepreneurial culture of tian organization tidue to tiits tiprognosticator 

tipower. Self administered tiquestionnaires were distributed ithrough iphysical channel tiamong tiemployees tiof 

tivarious tifirms tiengaged tiin tithe tiinformation titechnology tibusiness. tiSpecifically, tiwe ticollected tidata 

tifrom tiall tiregistered tifirms tiin tithe ticapital ticity tiof tithe tiKarnataka, tithus timaking tian tioverall 

tisample tisize tiof ti300 tiand tiuseable tiquestionnaires tithat tiwere tireturned tifilled tifor tianalysis tiwere ti225 

ti(useable tiresponse tirate ti75%) tiemployees tiof tivarious tiprivate tifirms. tiFor tithe tianalysis tipurpose tiand 

tito tiexplain tithe tirelationships tiamong tivariables tiand timediational tieffects, tiwe tihave tiused tiSPSS tiand 

tiAMOS tifor tiSEM.  

Keywords: tCreativity, iEntrepreneurial ticulture, tInnovation, Mediating role,I Openness tito tichange, tiSelf-efficacy.i 

I. INTRODUCTION 

Since tithe tilast tifew tiyears, tientrepreneurial ticulture 

tihas tibeen tiappearing tias tia tihighly tinoticeable 

ticoncept tiin timanagement tiliterature. tiEntrepreneurial 

ticulture tihas tibeen tidefined tias tithe tiattitude, tivalues, 

tiskills, tiand tipower tiof tia tigroup tior tiindividuals 

tiworking tiin tian tiinstitute tior tian tiorganization tito 

tigenerate tiincome. tiOne timust tinotice tithat tiwhile 

ticonsidering tientrepreneurial ticulture tiin tian 

tiorganization, tiinnovation tiis tione tiof tithe timost 

tiimportant tielements tifor tiits tigrowth tiand tisuccess, 

tiso tiresearch tion tithe tisubject tiis tispecifically tineeded 

tiin tithe tientrepreneurial ticontext ti(Kang, tiMatusik, 

tiKim, ti& tiPhillips, ti2016). tiThe tibasic tipurpose tiof 

tithis tistudy tiis tito timeasure tithe tiopenness tito 

tichange tiand tiself-efficacy tieffect tion tithe 

tientrepreneurial ticulture tiwith tia timediating tirole tiof 

ticreativity. tiMany tiresearchers tihave tistudied tisuch 

titype tiof ticulture tifrom tivarious tiperspec- titives, tiand 

tiin tithis tistudy, tithe titheoretical ticonstruct tiresembles 

tiwith tithe tiSchein’s ti(1985) tiproto- titype tiof 

tiorganizational ticulture. tiFurthermore, tithe ticulture 

ticreated tiby tithe tientrepreneur tiis tidecisive 

tibecause tisuch titype tiof ticulture tiis ticharacterized 

tiby tiinnovativeness tian ti ticreativeness ti(Burnes, 

ti1996; tiKao, ti1989; tiNystrom, ti1990; tiPohlmann, 

tiGebhardt, ti& tiEtzkowitz, ti2005).Schein ti(1985) 

tidescribes tithat ticulture tiin tian tiorganization 

ticonsists tiof tian tiarrangement tiof tishared, titaken-

for-     granted tiexpectations tiwhich tican tibe tiheld 

tiby tithe tiparticipants tiof tithe tiin- tistitute tiand 

tiimparted tito tithe tinew tiand tirecent 

tiparticipants.iIn tiagiven ticontext, self-efficacy tior 

tiself-confidence tiis tibased tion tiperceptions tiof 

tiindividuals tiof titheir tiexpertise tiand ticapabil- 

tiities tiso tithat tiit tishows tia tipersonality’s tisecret 

tithoughts tion tiwhether tithey tihave tithe ticapacities 

tito tiperform tidifferent titasks tiassigned tito tithem 

tior tinot ti(Bandura, ti1997). tiAlthough tiresearch 

tiwork tion tiopenness tito tiorganizational tichange 

tiis tiinfrequent, tiMiller, tiJohnson, tiand tiGrau 

ti(1994) titheorized tiopenness tito tiorganizational 

tichange tiin tithe tifollowing tiways: ti(1) tiwilling- 

tiness tito tisupport tithe tichange tiand ti(2) 

tipositively tiupset tiabout tithe tipotential tieffect tiof 

tichange. tiAccording tito titheir tifindings, 

tiopenness tito tichanges tithat tiis tibeing tiplanned 

tiby tia tifirm tiis tia tiessential tiprimary ticondition 
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tifor tisuccessful tiplanned tichange tiInformation 

tiand ticommunication titechnology-based tifirms tiare 

tiprone tito tichange tibecause timost tiof tithe tiinnovation 

tiand ticreativity tihas tibeen tiobserved tiin tithese tifirms; 

tihence, tire- tisearchers tiare ticurious tito tiknow 

tiwhether ticreativity timediates tithe tirelationship tiin tian 

tientrepreneurial ticulture timeasured tithrough 

tiinnovative ticulture. tiSo, tiwe tiselected tiregistered tiIT 

tifirms tibased tion tiinformation titechnology tidue tito 

tifollowing tireasons: ti(1) titheir tiprimary focus tiis tito 

tiassure tihigh-quality tireassurance tias tiwell tias 

tigoverning tistandards tifor tisoftware tidevelopment tiand 

tiits tifocus tion tiinnovation tiand ticreativity. ti(2) tiTheir 

tiexistence tiis ticharacterized tiby tithe tihighest tilevel 

tiof tiquality tisoftware tiproducts tiand tiservices 

tiglobally tithat timeet ticustomers tiand tiuser tineeds, tiby 

timaintaining titheir tihuman tiresources tias titheir 

tiprincipal tiasset ti ti tiand tibeing tiresponsive tito 

timarket tiexpectations. tiWe tiwant tito tiknow tiwhether 

ticreativity timediates tithe tirelationship tiin tian 

tientrepreneurial ticulture tias tiwe tiare timeasuring tiit 

tias tian tiin- tinovative ticulture. tiThe timain tipurpose 

tiof tithis tistudy tiis tito tiexamine tithe tieffect tiof 

tiopenness ti ti ti ti ti tito tichange tiand tiself-efficacy tion 

tientrepreneurial ticulture tiwith tithe timediating tirole tiof 

ticreativity tiwhere tientrepreneurial ticulture tiis 

timeasured tithrough tiinnovative ticulture. 

II. OBJECTIVES OF THIS RESEARCH 

1. To tifind tithe tiimpact tiof 

tiopenness tito tichange tion tientrepreneurial 

ticulture. 

2. To tifind tithe tiimpact tiof tiself-

efficacy tion tientrepreneurial t i culture. 

3. To find the mediating role of 

creativity in the relationship between openness to 

change and self-efficacy tiwith an innovative culture. 

III. LITERATURE REVIEW 

Entrepreneurial tiactivity tiis tiaccelerated tiby tihigher 

tiself-efficacy ti(Carsrud, tiBrannback, tiElfv- tiing 

tiand tiBrandt, ti2017), tibut tithe tieffect tican tibe 

tiinconclusive, tiand tiit timay tior timay tinot tialways 

tiaffect tiperformance tipositively. tiThe tirecent 

tistudies ticonstrue tithat tithere tiis tia tisignificant 

tipositive tirelation tibetween tigrowth tiand tiself-

efficacy ti(Baum, tiLocke, ti& tiSmith, ti2001; tiBaum 

ti& tiLocke, ti2004). tiThe tifirms tiwhich tiare tilow 

tiin tientrepreneurial tiself-efficacy titend tito tigrow 

tislowly tiand tiless tiprofitable tias ticompared tito tithe 

tifirms tiin tiwhich tihigher tientrepreneurial tiself-

efficacy tiis tiobserved ti(Hmieleski ti& tiBaron, 

ti2008). 

In a given context,self-efficacy or self-confidence tican 

tibe tidefined tias tiself-perception tiof tiindividuals tiin 

tikeeping tiwith titheir tiexpertise tiand ticapabilities. 

tiAccording tito tithis ticoncep- tition, tiperception 

tiindicates ti tian tiindividual’s tiprivate tiopinions, 

tieither tithey tihave tithe tiabilities t i to t i perceive 

t i themselves t i whether t i these t i are t i important 

t i to t i task t i routine t i or t i not, t i as t i well t i as, 

tithe tibelief tithat tithey tishall tibe tiable tito 

tieffectively titranslate tithose tiskills tiinto tia tichosen 

tiout- ticome ti(Bandura, ti1997). tiA tihigh tilevel tiof 

tiself-efficacy tiis tiachieved tithrough tirepeated tiper- 

tiformance tiaccomplishments tiand tithe tiovercoming 

tiof tiobstacles tithrough tieffort tiand tiperseverance 

ti(Wood ti& tiBandura, ti1989). tiTwo timajor tiaspects 

tiof tiself-efficacy tihave tibeen tiseen tithat tiare titask- 

tiand tidomain-specific ti(Bandura, ti1997). tiWe tican 

tisay tithat tia tiperson tihas tihigh tiself-efficacy tiin 

tione tiarea tibut tilow self-efficacy tin another. tSelf-

efficacy tidiverges tiin tiimperative tiways tifrom tithe 

ticoncept tiof ti“locus tiof ticontrol.” tiMediating tiroles 

tiof tiself-efficacy tihave tibeen tianalyzed tiby 

tidifferent tistudies tion tiperformance ti(Luthans ti& 

tiIbrayeva, ti2006, tiLimited, ti2019). tiThe ticulture, 

tiwhich tithe tientrepreneurs ti ticreate, tiplays tia tivital 

tirole tibecause ti tithe ticulture tiof tian tiorganization 

tiis tifirmly ticonnected tito tiinnovativeness tiand 

ticreativeness ti(Nystrom, ti1990; tiKao, ti1989; 

tiBurnes, ti1996; tiPohlmann tiet tial., ti2005). tiA 

tibusiness-minded tiperson, tiplaying tithe tirole tiof 

tiintroducers, tiis tidominant tiin tideveloping tiand 

tipromoting tiinnovation tiand ticreativity tiat tiwork 

ti(Shalley ti& tiGibson, ti2004). 

In titheir tiresearch, tiVecchio ti(2003) tireported tithat 

tibusiness-minded tipersons tiare tiso timuch ticonfident 

tiabout titheir tiskills tiand tiabilities tithat tithey 

tioverestimate tithe tichance tiof titheir tisuc- ticess. 

tiThus, tithe tientrepreneurs tibecome tideprived tiof 

tiunderstanding tiand timaking tieffective tidecisions 

tias tithe tiobjectivity tifor tithe tineed tiof tichange tiis 

tiovercome tiby tithe tisubjectivity tiof tiownership 

ti(Conger, ti1990). tiMore tirottenly, tiopenness tito 

tichange timay tireduce tiin ticase tiof tia tistrong 

tirelationship tiwith tione’s tibusiness tithat tiacts tias tia 

tibarrier tifor ti tithose ti tiorganizations tiwhich tiare 

tiquesting tifor tiinnovative tivariation. tiAccording tito 

tiBayraktar ti(2016), tithere tiis tia tipositive 

tirelationship tibetween tiopenness tito tichange tiand 

tientrepreneurial ticulture. tiThere tiare timany tistudies 

tithat tianalyzed tithe tirelationship tiof ticreativity tion 

tientrepreneurial ticulture; tifor tiexample, tiBayraktar 

ti(2016) tifound tia tipositive tirelation tiof ticreativity 

tiand tientrepreneurial ticulture. tiAccording tito 

tiHofstede ti(2001), ticulture tican tibe tidescribed tias 

tia ticollective tiindoctrination tiof tithe tiawareness 
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tithat tihas tithe tipower tito tidifferentiate tithe 

timembers tiof tione tigroup tior tiset tiof tipeople 

tifrom tianother. tiObserving tiat tithe tiintrinsic 

tifeatures tiof tithe tientrepreneur, tiethnic timinority 

tientrepreneurship tithe tiwhole tithing tirecommends, 

ticultural tifeatures tiof tithe tientrepreneur tiincluding 

tieducation, tilanguage, tiand tireligion tiplay tian 

tiimportant tirole tiin tideveloping tientrepreneurial 

tiabilities tiand ticontributing tito tithe tisurvival tiof 

tithe tientrepreneur’s tibusiness ti(Altinay, ti2008). 

tiHowever, tiin tithe tireported tistudies, tithe 

tiresearchers tidid tinot tiinvestigate tithe ticombined 

tieffect tiof tiopenness tito tichange tiand tiself-efficacy 

tion tiinnovative ticulture tiand tibeing ticreative tias tia 

timediator. 

IV. REASERCH METHODOLOGY 

The tipopulation tifor tithe tistudy tiin tihand tiwas 

tiemployees tiworking tiin tidifferent tiIT tifirms tiof 

tiBangalore, tiwhich tiis tithe timajor ticity tiand ticapital 

tiof tiKarnataka tiand tithe tihub tiof tithe tiinformation 

titechnology tibusiness. tiWe tiselected tithe tisample 

tisize tion tithe tibasis tiof tithe tiitem tito tiresponse 

t i theory, ti tiwhich tiincludes tiemployees tiof tiall 

tiregistered tiIT tifirms tiin tithe ticapital ticity tiof 

tiKarnataka tiProvince, tithus timaking tian tioverall 

tisample tisize tiof ti300. tiData tiwas ticollected tithrough 

tiquestionnaires tiwhich tiwere tiself-administered. 

tiIndividual tiemployees, timanagerial tiand tinon-

managerial, tiwere ticonsid- tiered tias tia tiunit tiof 

tianalysis. TiConvenience sampling a kind tiof tnon-

probability tisampling tiwas tiused, tias tithe tiexact 

tinumber tiof tiemployees tiwas tinot tiknown. tiThe 

tiuseable tiquestionnaires tiout tiof ti300 tiwere ti225 

tiwhich tiwere tiretained tifor tifinal tianalysis, tithus 

timaking tithe tiresponse tirate tiof ti75%. ti tiIn tithe 

tifinal tisample tiout tiof ti225 tirespondents, ti125 tiwere 

tifemales tiand ti100 tiwere timales, ti65 tiof tithe titotal 

tirespondents tiwere timarried, tiand ti160 tiwere tisingle 

tiwhereas tithe tihighest tiresponse tirate tiis ti34.7%ifrom 

tithe tage group of ti20–    24. tiThis tiprofile tishows tithat 

timost tiof tithe tiemployees tiare tibe- tiginners tiso 

tienthusiastic tiat tithe tistart tiof titheir ticareer. tiSPSS 

tiwas tiused tifor tidata tientry tiand tibasic tire- tisults 

tiwhile tiinferential tianalysis tiwas tidone tiusing 

tiAMOS ti22 tifor tistructural tiequation timodeling. tiAll 

tithe timeasures tiused tiin tiour tistudy ticonsisted tiof 

tiitems tiwith tifive-point tiLikert tiscales tiranging 

tifrom ti1 ti= tistrongly tidisagree tito ti5 ti= tistrongly 

tiagree. 

 Control tivariables 

  Age tiand tigender tiwere tiused tias ticontrol 

tivariables 

 

 

Figure ti1 tirepresents tithe tidemographic tiprofile tiof 

tirespondents tiaccording tito titheir tigender tiand 

timarital tistatus. tiWe tican tisee ti55.6% tipercent tiare 

tifemales ti tiengaged tiin tiIT tisector tiof tiPakistan. 

tiOn tithe tiother tihand ti71.1% tirespondents tiare 

tisingle tiin tiIT tisector tiwhich tiindicates tithat 

timost tiof tithem tiare timid ticareer tior tiinitiators 

tiin titheir tijobs. tiIt tihas tibeen tigiven tiin tiFig. ti1. 

tiOn tithe tiother tihand tiFig. ti2. tirepresents tithe 

tiage tiof tirespondents tiin tiwhich tiwe tican tisee 

tithat tirespondents tiwith tihighest tifrequency 

tibelongs tito tiage tigroup t i20-24. 

V. RESULTS AND ANALYSIS 

Demographics 

  Correlation timatrix 

Table ti1 tiCorrelation 

timatrix 

 

 1 2 3 4 

Openness tito 

tichange 

Creativity 

1 

0.754** 

 

1 

  

Innovative ticulture 

Self-efficacy 

0.619** 

0.560** 

0.747** 

0.614** 

1 

0.653** 

 

1 

 

  Table ti1 tishows tia ticorrelation tiamong tivariables. 

tiOpenness tito tichange tiis tisignificantly tire- t i lated 

tito ticreativity tiat tir ti= ti0.754, tiso tithere tiis tia 

tihighly tisignificant tilinkage tibetween tiopenness tito 

tichange tiand ticreativity. tiOpenness tito tichange tiis 

tisignificantly tirelated tito tithe tiinnovative ticulture 

tiat tir ti= ti0.619, tiso tithere tiis tia tihighly 

tisignificant tilinkage tibetween tiopenness tito tichange 

Fig. ti1 tiPercentage tiof timale, tifemale, timarried 

tiand tisingle tirespondents 
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tiand tiinnovative ticulture. tiOpenness tito tichange tiis 

tisignificantly tirelated tito tiself-efficacy tiat tir ti= 

ti0.560, tiso tithere tiis tia tihighly tisignificant tilinkage 

tibetween tiopenness tito tichange tiand tiself- 

tiefficacy. tiCreativity tiis tisignificantly tirelated tito 

tithe tiinnovative ticulture tiat tir ti= ti0.747, tiso tithere 

tiis tia tihighly tisignificant tilinkage tibetween 

ticreativity tiand tiinnovative ticulture. tiCreativity tiis 

tisignificantly tirelated tito tiself-efficacy tiat tir ti= 

ti0.614, tiso tithere tiis tia tihighly tisignificant tilinkage 

tibetween ticreativity tiand tiself-efficacy. tiAn 

tiinnovative ticulture tiis tisignificantly tirelated tito 

tiself- tiefficacy tiat tir ti= ti0.653, tiso tithere tiis tia 

tihighly tisignificant tilinkage tibetween tiinnovative 

ticulture tiand tiself-efficacy. 

 

Measurement tiand tistructural timodel 

  We tihave tideveloped tiand tivalidated tiour 

timeasurement timodel tithat tiexplores tithe 

tirelation- tiship tibetween tithe tilatent tivariables 

tiand titheir tiitems tiof timeasure tito titest tiif tiour 

timodel tiis tia tigood tifit, tiand tithen, tiwe tiran 

tiour tidata tion tithe tistructural tiequational timodel 

tito tisee tithe tirela- titionship tibetween tilatent 

tivariables. tiIn tiorder tito tiperform tistructural 

tiequation timodeling, tithere tiare titwo tistages: 

tifirst, tiwe tidevelop tiand tivalidate tithe timodel tiin 

timeasurement timodel- tiing, tiand tithen, tiwe tiran 

tithe tidata tion tistructural tiequational 

timodeling.There tiwere ti34 tiquestions tiin tiour 

timodel tiwhich tiwere tirelated tito tiself- efficacy, 

tiinnovative ticulture, ticreativity, tiand tiopenness tito 

tichange. In tiorder to tifit tiour timodel, tiwe tihave 

tiremoved tisome tiquestions tiwhich tihave tiless 

tivalue tithan ti0.300 tiin tistandard tiregression 

tiweights 

VI. DISCUSSION 

  There tiare timany tistudies tithat tianalyzed tithe 

tirelationship tiof ticreativity tion tientrepreneurial 

ticulture, tie.g., tiBayraktar ti(2016) tifind tia 

tipositive tirelation tiof ticreativity tiand 

tientrepreneurial ticulture. tiOur tiresult tiis tisimilar 

tito tithe tiprevious tistudy. tiMore tirottenly, 

tiopenness tito tichange timay tireduce tiin ticase tiof 

tia tistrong tirelationship tiwith tione’s tibusiness tithat 

tiacts tias tia tibarrier tifor tithose tiorganizations 

tiwhich tiare tiquesting tifor tiinnovative t i variation. 

  Bayraktar ti(2016) tihas tifound tithat tithere tiis tia 

tipositive tirelationship tibetween tiopenness tito tichange 

tiin tian tientrepreneurial ticulture. tiOur tiresult tiis 

tisimilar tito tiprevious tistudies tiand tiis 

tisignificant.Entrepreneurial tiactivity tiis timotivated 

tiby tihigher tiself-efficacy ti(Carsrud, tiBrannback, 

tiElfving tiand tiBrandt, ti2017), tibut tithe tieffect tican 

tibe tidifferent, tiand tiit timay tior timay tinot tialways 

tiaffect tiperformance tipositively. tiIts tiresults tiare 

tivery timuch tialike tiwith tirecent tistudies tithat 

t i there t i is t i a t significant t i positive t i relation 

t i between t growth t i and t i self-efficacy 

VII. CONCLUSION 

The tipurpose tiof tiour tistudy twas tto tidiscuss tithe 

tifactors tithat tiaffect tientrepreneurial ticulture, tiso 

tiwe tihave tiused tiopenness to tichange tiand tiself-

efficacy tias tifactors tithat tiaffect tientrepreneurial 

ticulture tiand tiwe tihave tiused tia timediator 

tiwhich tiis ticreativity tias tito tisee tiwhether t i it 

timediates tithe tirelationship. tThe tifindings 

ticlearly tireport tithat tithere tiis tia tisignificant 

tidirect tirelation tiamong tivariables tias tiopenness 

tito tichange tiand tiself-efficacy tihave tiimpact tion 

tientrepreneurial ticulture tiwithout tia timediator. 

There tiis a tisignificant tiindirect tirelation as tiwith 

tithe tipresence tiof timediator ticreativity. Our paper 

tiis tinot tiwithout tiany tilimitations as we tihave 

ticollected tidata tifrom tione ticompany. We 

tihaveused tithe tiquestionnaire tasthe     primary 

tidata ticollection titechnique; tifurther tiresearch 

tican tiuse tiqualitative titechniques tialso.We tihave 

timeasured tientrepreneurial ticulture tiwith tia 

tivariable ticalled tiinnovative ticulture, tibut tifurther 

tiresearch tican tiuse tisome tiother tifactors tior 

tivariables timeasuring tientrepreneurial ticulture. 

tThe tiitems tiused tiin tithis tistudy tiwere tiless. We 

tihave tiused tiSPSS tiAMOS; tifurther tiresearch 

tican tiuse tisome tiother tisoftware tito tidiscuss 

tiresults. tResearchers timay tialso tistudy tithe 

tilongitudinal tieffects tiof tifirms, tias tiwe tihave 

titargeted tithe tiregistered tiIT tifirms, tiso tifuture 

tiresearch tican tibe tidone tion tiother tiindustries 

tilike titourism tiand tihotel timanagement tiand 

tiautomotive ti industry. 

Fig. ti2 tiAge tiof tithe 

tirespondents 
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