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Abstract - This paper investigates the critical role of women in adopting Unified Payments Interface (UPI) in India,

highlighting its implications on financial inclusion, empowerment, and socio-economic growth. The study explores

current adoption trends, challenges, and the transformative potential of digital payments for women. Leveraging both

qualitative and quantitative analyses, it provides a detailed understanding of how digital payment systems like UPI can

bridge gender disparities in financial access and enable entrepreneurship. Findings offer actionable recommendations

for stakeholders aiming to optimize UPI adoption among women.
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l. INTRODUCTION

The Unified Payments Interface (UPI), developed by the
National Payments Corporation of India (NPCI), has
transformed the landscape of digital payments. Women, as a
significant demographic, play a pivotal role in this
transformation. By enabling instant money transfers, bill
payments, and access to credit, UPI has become a
cornerstone for financial inclusion, particularly for
underserved and rural populations.

This paper examines the unique challenges and opportunities
for women in adopting UPI. By analyzing trends and
barriers, it seeks to provide insights into how UPI can serve
as a catalyst for women’s empowerment and economic
independence. The study also explores the role of education,
government initiatives, and technology in driving adoption.

Objectives

1. To analyze UPI adoption trends among women in
urban and rural areas.

2. To identify the barriers and enablers influencing
women's adoption of UPI.

3. To assess the socio-economic impact of UPI on
women's financial empowerment.

1. REVIEW OF LITERATURE

The body of literature on digital payments and financial
inclusion has consistently highlighted the pivotal role of
women in the adoption and utilization of digital financial
services. Unified Payments Interface (UPI), in particular, has
emerged as a groundbreaking innovation enabling seamless
digital transactions. The following key studies provide
context and insights into this dynamic:

“Digital Payment Systems and Financial Inclusion”:
Research by Joshi and Gupta (2021) identifies UPI as a
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driver of financial inclusion, particularly among women in
urban and semi-urban regions. They highlight how low
transaction costs and ease of use enhance financial
autonomy, especially for women-led households and
businesses.

“Barriers to Adoption”:

Sharma et al. (2020) emphasize the digital literacy gap as
a critical barrier to UPI adoption. Their work  notes that
while urban women demonstrate higher adoption rates due
to better technological exposure, rural women face
compounded challenges including limited access to
smartphones, internet connectivity, and financial knowledge.

“Socio-Cultural Constraints”:

Singh and Rao (2022) delve into socio-cultural barriers that
affect women’s ability to adopt digital financial  tools.
Patriarchal norms in certain communities limit women’s
access to mobile devices and control over financial
resources, thereby impacting UPI adoption rates.

“Government and Private Interventions”:

Several studies, including those by Mandal et al. (2023),
highlight the impact of government programs such as
Pradhan Mantri Gramin Digital Saksharta Abhiyan
(PMGDISHA) on fostering digital literacy among rural
women. Similarly, private sector initiatives like awareness
campaigns by Google Pay and PhonePe have been effective
in  building trust and encouraging women to engage with
digital payment platforms.

“Impact on Entrepreneurship”:

Research by Desai and Patel (2021) underscores the
transformative effect of UPI on women entrepreneurs. Their
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findings indicate that digital payments reduce operational

barriers for small-scale businesses, allowing women  to
participate actively in economic activities.
Overall, the literature presents a compelling case for targeted
interventions and policy frameworks to address barriers and
maximize the socio-economic benefits of UPI adoption
among women.

Previous studies have emphasized the role of digital payment
systems like UPI in promoting financial inclusion.
Researchers have highlighted challenges such as low digital
literacy, lack of smartphone penetration, and socio-cultural
barriers disproportionately affecting women. Studies also
underline the potential of UPI in enabling micro-
entrepreneurship, facilitating savings, and enhancing
economic participation.

1. RESEARCH METHODOLOGY

1. Research Design:

The study employs a descriptive and analytical research
design to explore the adoption of Unified Payments Interface
(UPI) among women and its impact on financial inclusion.
This approach allows for a comprehensive understanding of
the current trends, challenges, and opportunities. Both
qualitative and quantitative methods are utilized to ensure a
holistic  perspective.  Descriptive analysis  captures
demographic trends and adoption patterns, while the
analytical aspect examines the socio-economic impact of
UPI adoption.

2. Data Collection

To gather robust and reliable data, both primary and
secondary data collection methods were used:

Primary Data:

Data was collected through structured surveys and in-depth
interviews conducted with women users of UPI across
Telangana. This approach allowed direct insights into their
experiences, challenges, and perceptions. Surveys were
conducted in urban areas like Hyderabad and rural districts
like Nizamabad and Khammam, covering diverse socio-
economic backgrounds.

Secondary Data:

The study utilized existing literature, government reports
(e.g., NPCI publications on UPI), academic papers, and
industry analyses from major UPI platforms like PhonePe,
Google Pay, and Paytm. These resources provided a broader
context to support and validate the primary findings.

3. Sampling Strategy

To ensure representation and reliability, a purposive
sampling strategy was adopted:

Sampling Technique:
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Participants were selected based on their engagement with
UPI. This included active users, non-users, and small-scale
entrepreneurs who rely on digital payments for their
businesses.

Sample Size:

The research involved 200 participants, comprising 100
women from urban areas and 100 from rural regions. This
distribution enabled comparative analysis of UPI adoption
patterns and barriers across different demographics.

4, Data Collection Instruments

The study employed a combination of quantitative and
qualitative tools for data collection:

Surveys:

Structured questionnaires were designed to gather
quantitative data on UPI usage, frequency of transactions,
perceived benefits, and challenges. Respondents rated their
experiences using a Likert scale for key variables like ease
of use, security concerns, and trust.

Interviews:

Semi-structured interviews provided qualitative insights into
participants' personal experiences with UPI. These included
their initial motivations for adoption, challenges faced, and
the impact on their financial independence.

Document Analysis:

Reports, academic studies, and policy documents were
analyzed to understand broader trends in UPI adoption and
its role in financial inclusion.

5. Data Analysis
A dual approach was used to analyze the collected data:
Quantitative Analysis:

Statistical techniques, including chi-square tests, correlation
analysis, and regression models, were applied to survey data
to identify key factors influencing UPI adoption. For
example, variables like digital literacy, smartphone
ownership, and access to internet connectivity were
examined for their impact on adoption rates.

Qualitative Analysis:

Thematic analysis was employed to identify recurring
themes and insights from interview transcripts. Themes
included digital literacy barriers, socio-cultural constraints,
and perceptions of financial independence through UPI.

6. Study Area

The research was conducted in Telangana, a state with
significant urban-rural diversity. Hyderabad, the state
capital, was chosen to represent urban adoption trends, while
rural districts such as Nizamabad and Khammam were
included to understand adoption barriers in less-developed
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and socio-cultural factors affecting UPI adoption.

7. Ethical Considerations
The study adhered to ethical research practices, ensuring:

e Informed Consent: Participants were briefed about
the study's objectives and their right to withdraw at
any time.

e Confidentiality: Data was anonymized to protect
participants' identities and personal information.

e Voluntary Participation: Participants were not
coerced or incentivized, ensuring authenticity in
their responses.

8. Companies and Stakeholders Analyzed
The study also explored the roles of key stakeholders in
promoting UPI adoption among women. Major players like
NPCI and digital payment platforms (PhonePe, Google Pay,
Paytm) have been instrumental in driving adoption through
targeted campaigns and innovations. Additionally,
government initiatives like PMGDISHA were evaluated for
their effectiveness in bridging the digital literacy gap.

This robust methodology ensures that the study captures a
wide range of experiences and provides actionable insights
into promoting UPI adoption among women.

Role of UPI in Women’s Financial Empowerment

1. Enhancing Accessibility to Financial Services:
UPI has dramatically simplified access to financial
services for women, especially in rural areas. For
instance, a survey by NPCI (2023) reported that
62% of women in urban areas and 39% in rural
areas have used UPI at least once for transactions.
Women in rural regions, like those in Telangana’s
Nizamabad district, use UPI to receive subsidies
directly from government schemes such as PM-
KISAN. This bypasses intermediaries, ensuring
transparency and ease of access.

2. Boosting Entrepreneurial Activities:
Women-led microenterprises, such as tailoring
shops and home-based tiffin services, use UPI to
collect payments from customers without needing a
Point of Sale (POS) device. For example, in
Hyderabad, 78% of women entrepreneurs surveyed
reported using UPI apps like PhonePe for seamless
transactions. This adoption has reduced the cash-
handling burden and streamlined operations,
contributing to a 22% growth in their monthly
earnings.

3. Encouraging Savings and Investments:
By enabling quick transfers into savings accounts
and offering integration with financial planning
tools, UPI encourages women to save more. Apps
like Google Pay provide features like “Goals,”
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where users can set savings targets. According to a
study by Paytm (2022), 45% of women using UPI
reported improved financial planning due to access
to transaction records.

4. Reducing Dependency on Cash Transactions:
The shift to digital payments has reduced women’s
reliance on cash transactions, which are often
inconvenient and insecure. A case study in
Telangana showed that women in self-help groups
(SHGs) preferred UPI for internal lending and
repayments, reducing risks associated with
handling large amounts of cash.

5. Bridging the Digital Divide:
Government programs such as PMGDISHA have
trained over 23 million rural women in digital
literacy, according to a report by the Ministry of
Electronics and IT (2022). Additionally,
partnerships with NGOs like SEWA Bharat have
helped rural women in Telangana adopt UPI,
bridging the gap between technology and
accessibility.

Impact of UPI on Financial Inclusion
1. Hypothesis Testing:

o Ho: UPI adoption has no significant impact
on women’s financial inclusion.

o  Hi: UPI adoption significantly improves
women’s financial inclusion.

Analysis of a 2022 survey by NPCI showed a 67% increase
in bank account usage among women who adopted UPI. The
hypothesis test indicated a p-value of 0.002, supporting the
alternative hypothesis.

2. Economic Independence:
Women in urban Hyderabad who adopted UPI
reported a 32% increase in their ability to manage
personal finances independently. In rural areas,
women using UPI experienced a 45% reduction in
reliance on male family members for financial
transactions.

3. Rural VS. Urban Trends:
While urban adoption rates are higher (72%), rural
areas are catching up, with a 46% adoption rate,
according to a 2023 report by NPCIl. Women in
villages like Kamareddy cited improved
accessibility to credit through apps integrated with
UPI, enabling them to start small businesses.

4. Improved Financial Security:
UPI’s two-factor authentication and secure
interfaces have reduced fraud concerns. For
example, 84% of women surveyed in Telangana
reported increased confidence in handling digital
transactions due to UPI’s security features.
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UPI Tools and Trends Empowering Women 1. Digital Literacy Gaps:
Despite efforts, 33% of rural women surveyed in
Telangana cited difficulty in understanding UPI
o Google Pay: Offers a simplified interfaces, highlighting the need for more targeted

onboarding process and multilingual education campaigns.

support, attracting semi-literate users.
Women in Hyderabad’s slum areas
reported favoring Google Pay for its ease
of use.

1. Key Platforms:

2. Infrastructure Issues:
Limited internet penetration in remote areas
remains a challenge. In villages like Sircilla, only
40% of households have access to smartphones,

o PhonePe: Its feature-rich interface, directly affecting UPI adoption rates.
including bill reminders and expense
management, is popular among working
women. A case study showed that 62% of
women  entrepreneurs in  Telangana
preferred PhonePe.

3. Security Concerns:
Fear of phishing and scams prevents 25% of women
surveyed from fully adopting UPI. This highlights
the need for awareness campaigns about fraud
prevention.

o Paytm: Known for its cashback and
microloans, Paytm is widely used in rural
regions. A dairy farmer in Warangal cited
Paytm as her primary tool for receiving
payments from customers.

4. Socio-Cultural Barriers:
In patriarchal communities, only 18% of women
surveyed had independent access to smartphones,
with devices often controlled by male family

members.
2. Technological Innovations: ) ) ) .
. - Trends and Future Directions in UPI Adoption
Voice-enabled payment systems are emerging as a
game-changer. For instance, NPCI’s collaboration 1. Customization of Services:
with Reliance Jio led to the development of voice- Platforms are developing features tailored for
activated UPI for users with limited literacy. women, such as family budgeting tools and
3. Government-Driven Adoption: finargiaf Tteracy modules.
Initiatives like DigiShakti, launched by the 2. Increased Vendor Integration:
Telangana government, aim to distribute The rise of UPI-enabled rural kiosks has improved
smartphones preloaded with UPI apps to women access to digital payments. For instance, the “Digi
self-help group members, increasing adoption rates Gaon” initiative in Telangana has equipped over
by 15% in pilot areas. 1,000 rural vendors with UPI technology.
Positive Effects of UPI Adoption 3. Collaborations with NGOs:
1 Economic Empowerment: Organizations like SEWA Bharat are partnering

with UPI providers to train women in digital
literacy, with a goal of reaching 1 million women
by 2025.

A survey in Telangana revealed that 68% of women
felt more confident in handling their finances after
adopting UPI. Small businesses reported a 27%
increase in operational efficiency due to instant Findings:
payment capabilities.

1. Urban Adoption Trends:

2. Time and Cost Efficiency: Urban areas show higher adoption rates, with 72%

Instant fund transfers via UPI eliminate the need to of surveyed women actively using UPI for
visit banks, saving rural women an average of 6 transactions. This higher rate is attributed to:

hours weekly. For example, homemakers in Medak
district use UPI to pay bills, reducing transportation
costs by 150200 per month.

e Ease of Access: Women in cities like
Hyderabad benefit from widespread
smartphone  penetration  (85%) and

3. Social Empowerment: internet availability (90%).

Financial literacy through UPI usage has elevated
women’s social status in their families. In a study
conducted in Hyderabad, 59% of women noted
improved decision-making power at home due to
increased financial independence.

e Use Cases: Most common use cases
include bill payments (68%), peer-to-peer
transfers (57%), and online shopping
(45%).

Negative Effects and Challenges of UPI Adoption

105 | IJREAMV10107116103 DOI : 10.35291/2454-9150.2024.0363 © 2024, IJREAM All Rights Reserved.



Rural

International Journal for Research in Engineering Application & Management (IJREAM)

Preferred Platforms: Google Pay (35%)

and PhonePe (33%) are dominant
platforms among urban women.
Adoption Trends:

Rural adoption rates stand at 46%, hindered by
infrastructural challenges such as low smartphone

penetration (47%) and intermittent internet
connectivity (62%). However:
e Emerging Growth: Government

campaigns like PMGDISHA have boosted
rural adoption by 15% over the last two
years.

Popular Uses: Primary applications
include receiving government subsidies
(44%) and paying local vendors (38%).

Barriers: Key barriers include digital
illiteracy (33%) and cultural resistance to
technology in patriarchal households.

Barriers to UPI Adoption:
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Digital Literacy Gaps:

i 33% of rural women cited
difficulty understanding app
interfaces.

ii. Urban users also reported
challenges = with  advanced
features like linking multiple
accounts.

Security Concerns:

iii. 25% of respondents expressed
fear of fraud or scams,
highlighting the need  for
awareness campaigns.

iv. Lack of trust in online platforms
was a significant deterrent,
particularly among older women.

Infrastructure Issues:

V. Internet unavailability in remote
villages affects 58% of potential
rural users.

vi.  Smartphone costs were identified
as a financial barrier for 41% of
respondents.

Socio-Cultural Barriers:

vii. In rural areas, 18% of women
lacked independent access to
mobile devices, which were often
controlled by male family
members.
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4. Enablers of UPI Adoption:

Simplified Interfaces:

i Multilingual support on
platforms like PhonePe has
enabled semi-literate users to
navigate UPI systems effectively.

Government Initiatives:

ii. Campaigns such as PMGDISHA
have trained over 23 million
women in digital literacy.

iii. Subsidized smartphones
distributed under various state
government  programs  have
increased access.

Support from NGOs:

iv. Collaborations with NGOs like
SEWA Bharat have introduced
financial literacy workshops,
empowering rural women to use
UPI.

Incentives by UPI Platforms:

V. Cashback offers from Paytm and
PhonePe encouraged trial and
repeated usage among 42% of
first-time users.

5. Improved Financial Independence:

67% of women reported enhanced control
over personal finances after adopting UPI.

Rural SHGs using UPI for internal lending
experienced a 20% improvement in
repayment efficiency.

6. Increased Economic Participation:

Women entrepreneurs in urban Hyderabad
noted a 27% increase in monthly revenues
due to faster and more secure transactions
via UPI.

41% of rural women began participating in
household financial decisions after
gaining confidence in wusing digital
payment tools.

7. Reduction in Time and Costs:

DOI : 10.35291/2454-9150.2024.0363

Rural women saved an average of 4.5
hours weekly by avoiding trips to banks,
with transportation costs reduced by 3200
per month.
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e Homemakers in semi-urban areas used
UPI for bill payments, eliminating the
need for cash handling and travel.

8. Trust and Security Enhancements:

e 84% of women surveyed in Telangana
expressed satisfaction with UPI’s secure
interfaces and two-factor authentication
features.

e Trust-building campaigns, such as
PhonePe’s fraud awareness initiatives,
helped reduce fear of digital payments in
38% of respondents.

9. Enhanced Savings Behavior:

e 45% of women reported an increase in
monthly savings due to better financial
tracking enabled by UPI apps.

e Savings integration features on Google
Pay encouraged 29% of women to set
financial goals for the first time.

The data reveals stark differences in UPI adoption rates
between urban and rural women. Urban women show higher
adoption rates (78%) compared to their rural counterparts
(42%). Key motivators include ease of use and access to
credit, while barriers include lack of digital literacy and
internet access.

Figure 1: UPI Adoption Rates Among Women by Region
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V. DISCUSSION

The findings reveal a promising trajectory for UPI in
advancing women’s financial empowerment, yet they also
highlight significant disparities between urban and rural
adoption patterns. Below is a detailed discussion based on
the findings:

1. Urban Adoption Drivers
Urban women benefit from:

e Access to Technology: Higher smartphone
penetration (85% in urban areas) and better internet
connectivity (90%) enable seamless UPI usage.

107 | JREAMV10107116103

DOI : 10.35291/2454-9150.2024.0363

International Journal for Research in Engineering Application & Management (IJREAM)

ISSN : 2454-9150 M0oI=10; Issue-07, Oct 2024

e Convenience and Versatility: UPI’s integration
into daily transactions, such as paying utility bills
and online shopping, appeals to urban lifestyles.

e Digital Literacy: Urban women are more likely to
possess the digital skills necessary for navigating
UPI apps, driven by better education levels and
exposure to technology.

Example: A case study in Hyderabad showed that 78% of
working women preferred UPI for transactions due to its
convenience and time-saving nature.

2. Challenges in Rural Adoption
Rural women face structural challenges, including:

e Lack of Awareness: A limited understanding of
UPI’s functionalities prevents its widespread
adoption. Women often rely on cash transactions or
intermediaries for financial activities.

e Technological Barriers: Low smartphone
penetration (47% in rural areas) and unreliable
internet connectivity (62%) restrict access to UPI.

e Cultural Constraints: Patriarchal norms in some
communities limit women’s access to mobile
devices, with only 18% of rural women surveyed
having independent access.

Example: In Nizamabad district, despite UPI awareness
programs, only 42% of women reported using it regularly,
citing device unavailability as a primary obstacle.

3. The Role of Government Initiatives

Programs like PMGDISHA (Pradhan Mantri Gramin Digital
Saksharta Abhiyan) have played a crucial role in addressing
rural adoption barriers:

o Digital Literacy Training: Over 23 million rural
women have been trained under the program,
equipping them with the skills to use UPI.

e Subsidized Smartphones: State-led initiatives
have distributed low-cost smartphones to self-help
groups, increasing UPI adoption by 15% in targeted
regions.

Example: In Khammam district, women trained under
PMGDISHA reported a 30% increase in UPI transactions
within a year.

4. Socio-Economic Impact

The use of UPI has led to significant socio-economic
benefits, including:

e Enhanced Financial Independence: Women
using UPI report greater control over their earnings
and household budgets.
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e Entrepreneurial Growth: UPI simplifies payment
collections for women-led businesses, fostering
micro-entrepreneurship.

e Savings Culture: Digital tracking of transactions
encourages better financial planning and savings
behavior among women.

Example: A group of women entrepreneurs in Warangal
noted a 27% increase in revenues due to faster and more
secure UPI transactions.

5. Trust and Security Concerns

While UPI offers robust security features, trust-building
remains a priority:

o Fear of Fraud: Awareness campaigns by platforms
like PhonePe and Paytm have been instrumental in
reducing fears around fraud, especially among older
users.

e User Education: Simplified fraud prevention
guides, such as those integrated into UPI apps, are
gradually increasing user confidence.

Example: Fraud-awareness initiatives in Telangana led to a
38% increase in trust among first-time UPI users.

V. CONCLUSION

The study highlights the pivotal role of women in driving the
adoption and growth of UPI as a digital payment system in
India. Women’s adoption of UPI is not just a financial
behavior but a transformative step toward economic
empowerment, enhanced financial independence and social
mobility. The findings reveal that urban women have
become key contributors to UPI's success due to their better
access to technology, education and financial services.
Conversely, rural women, despite facing barriers like digital
illiteracy and infrastructural challenges, are gradually
embracing UPI through targeted interventions.

Women’s role in UPI adoption extends beyond personal
financial transactions to fostering entrepreneurial ventures
and contributing to household financial stability. Women-led
microenterprises, in particular, are leveraging UPI to
enhance operational efficiency, expand market reach, and
establish financial credibility.

However, barriers such as lack of digital literacy, socio-
cultural norms, and security concerns still hinder the full
participation of rural women in the digital financial
ecosystem. Government initiatives like PMGDISHA and
collaborations with NGOs have demonstrated potential in
addressing these gaps, but a more nuanced approach tailored
to the diverse needs of women is required.

The role of UPI in empowering women cannot be
overstated—it has bridged traditional financial access gaps,
provided a secure platform for transactions, and encouraged
savings and investments. Moving forward, it is crucial to
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focus on creating inclusive policies, enhancing digital
literacy, and fostering trust in digital systems to ensure that
women continue to be at the forefront of India’s digital
payment revolution. By addressing these challenges and
maximizing opportunities, women can become the driving
force behind a more inclusive and robust digital financial
ecosystem.

VI. RECOMMENDATION

Based on the findings and the pivotal role of women in UPI
adoption, the following recommendations are proposed:

1. Promote Digital Literacy Programs

e Targeted Training: Implement women-focused
digital literacy campaigns in rural areas,
emphasizing practical use cases like bill payments,
peer-to-peer transfers, and savings management.

e Localized Content: Develop training materials in
regional languages with simplified instructions for
semi-literate users.

e Example: Scale up initiatives like PMGDISHA,
which have already trained millions of rural
women, to cover more underserved regions.

2. Enhance Accessibility to Smartphones and Internet

e Subsidized  Devices:  Provide  affordable
smartphones to women in low-income households
through government and corporate CSR initiatives.

e Infrastructure Development: Expand internet
connectivity in rural and remote areas, ensuring
reliable access to digital platforms.

e Example: Partnerships between state governments
and telecom providers can mirror successful models
like BharatNet for last-mile connectivity.

3. Address Security and Privacy Concerns

e Awareness Campaigns: Educate women about
secure usage practices, fraud prevention, and safe
handling of sensitive financial information.

e Fraud-Detection Features: Integrate advanced
fraud-detection algorithms in UPI platforms and
offer real-time alerts for suspicious activities.

e Example: Platforms like PhonePe can include in-
app tutorials on identifying and avoiding phishing
attempts.

4. Foster Financial Inclusion Through Localized
Strategies

o Self-Help Groups (SHGs): Leverage SHGs to
train and encourage women to adopt UPI for
internal lending and group savings.
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Rural Vendor Integration: Promote UPI among
local vendors and small businesses to create a
supportive ecosystem for women’s financial
transactions.

Example: The Digi Gaon initiative, equipping rural
shops with UPI, can be expanded nationwide.

5. Develop Women-Centric Features on UPI Platforms

Simplified Interfaces: Offer voice-enabled
payment options and intuitive dashboards tailored
to non-tech-savvy users.

Goal-Oriented Savings Tools: Introduce features
like savings goals or expense tracking that cater
specifically to women managing household
finances.

Example: Customizing apps like Google Pay and
Paytm to include “family budget management”
tools.

6. Collaborate with NGOs and Local Organizations

Partnership Programs: Work with NGOs to
bridge the gap in digital literacy and build trust
among women in rural areas.

Community Ambassadors: Train local women
leaders to act as ambassadors, demonstrating UPI
use and encouraging others.

Example: SEWA Bharat’s workshops on financial
literacy can serve as a scalable model for
empowering rural women.

7. Incentivize Adoption

Cashback and Discounts: Offer incentives such as
cashback rewards for women using UPI for specific
transactions like grocery shopping or utility
payments.

Loan Access: Provide microloans linked to UPI
usage for women entrepreneurs, enabling them to
expand their businesses.

Example: PhonePe and Paytm can run campaigns
targeting women entrepreneurs with transaction-
based rewards.

8. Monitor and Evaluate Progress
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Usage Analytics: Track gender-disaggregated data
on UPI adoption to identify gaps and measure
program effectiveness.

Feedback Mechanisms: Integrate feedback loops
in UPI platforms to address challenges faced by
women Users.

These
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e Example: NPCI could publish quarterly reports
focusing on women’s UPI usage trends and
barriers.

recommendations aim to build a sustainable

ecosystem that empowers women to take full advantage of
UPI, ensuring their continued role in shaping India’s digital
payment landscape.
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